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Editor’s Letter 



Local Intelligence 


I RECENTLY discovered a photo from a 
trip my sister, my mother, and I took 
to Italy in 1984— the blurred colonnade 
of the Piazza San Marco barely visible 
past the baroque scaffolding of our hair- 
sprayed bangs and shoulder-padded 
blazers the color of Easter eggs. It was 
a trip marked as much by my sister’s 
teen angst and my mother’s unwieldy 
fleet of wheelless Vuitton luggage as it 
was by the revelation of the Italian Re- 
naissance’s progression by city, from 
Giotto to Michelangelo to Titian. This 
multi-stop journey was made especially 
memorable by the fact that my mother 
had thrown her back out, leaving my 
sister and me to do all of the lifting of 
suitcases over nuns’ heads and into 
the overhead bin space of numerous 
crowded trains. 

My mother, a classically trained so- 
prano, approached travel with the same 
discipline she did a new musical ar- 
rangement. This meant that every day 
would begin with a disorienting knock 
on the door from room service during 
what felt like the middle of the night, 
at which point she would turn on every 
light. While we were taking our first 
sips of coffee, a travel-only expedient, 
she was applying her final strokes of 
mascara before an enormous collaps- 
ible magnified mirror that still accom- 
panies her everywhere. Ironically, when 


it came to leisure travel, her military 
Make-Every- Second- Count thrift was 
at odds with her otherwise indulgent 
tastes— a paradox I can only attribute to 
her having grown up in post-war Italy, 
narrowly escaping to a better life in the 
United States. And so we stayed in the 
best hotels— but shared a single room. 
We ate in the best restaurants— but were 
never allowed to order drinks or dessert. 
Up at six and out the door by seven, we 
were always racing to meet some unsus- 
pecting grad student or guide, who’d be 
asked to help us cut the lines. Though 
I’m still not sure how my mother figured 
it all out, she has always made up for her 
lack of linear logic with unparalleled 
doggedness. We would go hard all day, 
breaking for lunch, which she believed 
was, if taken at an appropriately authen- 
tic spot, as important as any historic site. 
At around 4 p.m., we would return to the 
hotel to nap (30 minutes max) and read 
up on the next day’s itinerary. 

And then we would shop. Her bound- 
less cultural curiosity and sense of 
parental duty to provide indelible experi- 
ences for us was matched only by her en- 
thusiasm for Bottega Veneta handbags, 
Ferragamo fiats, and no -name leather 
accessories from local craftsmen. Both 
known luxury flagships and hidden arti- 
sanal shops were plotted and annotated 
on maps in her inscrutable oversized 


diva’s scrawl. Much as we do at Conde 
Nast Traveler (and in this style issue in 
particular), she would canvas her most- 
in-the-know friends or stop strangers 
whose style she admired for their must- 
hit stores, galleries, and markets. She 
had no qualms about cold- calling a local 
friend of a friend to find the right source 
for sandals or Florentine paper. I know 
I absorbed her twin fears of missing out 
on the very best— and being a tourist 
chump. For her, in the hunt for the finest 
hand- embroidered linens, the detours 
and the people met along the way were 
as rewarding as the actual acquisition. 
For my sister and me, they are fodder for 
a lifetime of reenactments and quite pos- 
sibly a screenplay. 

Occasionally when I’m back at home, 
rummaging through my mother’s closet 
for an evening bag, I will chance upon 
one of the three cross-body Bottega bags 
she bought in Rome during that trip and 
remember her perennial justification 
for an extravagant purchase: “It will 
take you anywhere.” And not just any- 
where— but everywhere as well. 



Pilar Guzman, Editor in Chief 

m @pilar_guzTnari 
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Editor’s Itinerary 


Need some advice on an upcoming trip? 
Tweet us using tttravelerhelpdesk. 


The Help Desk 

Consider this your personal travel hotline. We combed our social channels and chose 
three travel conundrums/dreams to demystify/realize, enlisting the expertise 
of our editors and travel experts. Give us a shout on Twitter ( @cntraveler) or on 

Facebook with your travel questions. 


SICILY 




“I’ve fallen in love with 
the Sicily I’ve seen in 
films,” says Nilofar 
Durrani. “It’s time to 
see it for myself.” 



There’s a lot to cover in Sicily, from ^ 
the city of Palermo to the Greek 
temples of Agrigento. You could tackle 
it in a week, but ten days is ideal. 


COLOMBIA 


► “I’ve been wanting to go for 
some time,” says Makenzie Marineau. 

“I’m thinking Cartagena.” 

^ Your timing couldn’t be ^ 

better. Cartagena, the 
V- V , splendid colonial city on the 
Vli country’s Caribbean coast, 

- ( |- is enjoying a remarkable 

renaissance with excellent 
^ ’ I new hotels and restaurants. 


INDIA 


► “My dream is to go off the beaten path 
in India,” says Maggie Langeness. 



The weather in Rajasthan ^ 
is fantastic from 
October through March. 
You’ll want at least ten 
days to get the best sense 
of North India, which 
includes must-sees like 
the Taj Mahal. 


► “So where do 
I start?” 


In Palermo. It’s best to line up a guide to ^ 
tour the Piazza Pretoria, and he could 
also arrange day-trips to the medieval town 
of Erice and a winery just outside Segesta. 



“We’d love to see the city, but we also 
want nature. Lots of it.” 



We love Tayrona National ^ 
Park, where the hiking 
trails lead to dozens of 
small coves and into the 
jungles of the Sierra 
Nevada de Santa Marta. 


► “Could you recommend some hikes 
or excursions?” 



If you’re not afraid of ^ 
heights, do a hot-air 
balloon ride in Jaipur. Or 
explore a safari-style 
leopard camp in Udaipur 
in an open-top Jeep. 


► “We’d like to see Syracuse. 
Should we do Taormina, too?” 



Definitely. And Francis ^ 
Ford Coppola shot scenes 
from The Godfather II 
in nearby Savoca. A driver 
can take you there and to 
Capo Sant’Alessio, where 
some of Part III was filmed. 


► “What about a coffee 
plantation visit?” 


Just outside Tayrona — -* 
and easily reached via taxi — is the 
village of Minca, home to La 
Victoria, coffee growers since 1892. 



► “We’re game for all of that. 
We’d also like to stay in famous 
historic hotels.” 



Look no further than the Taj Lake Palace in 
Udaipur, a former royal residence. 



Seeing all of the region’s historic towns, 
wineries, and vistas requires serious 
logistics. You can rent a car at the airport and 
try to do it yourself, or leave it to a pro: We 
trust Adamarie King of Connoisseur’s Travel 
(connoisseurstravel.com) to do the legwork 
and plot side-trips such as those mentioned 
above and others to places farther afield like 
the Aeolian Islands, north of Sicily. 


Getting there is easier than ever: 
Avianca and JetBlue both fly 
nonstop to Cartagena from New York and 
Fort Lauderdale, and other airlines offer 
connecting service. There are dozens of 
boutique hotels in the city, but Conde Nast 
Traveler readers give the Sofitel Legend 
Santa Clara Cartagena top marks in our 
annual Readers’ Choice poll. 


India is one of those destinations 
where a travel specialist’s expertise — 
and on-the-ground connections — come in 
handy. We recommend Bertie and Victoria 
Dyer of India Beat (indiabeat.com). They’ll 
book all of your activities and ensure that 
you’ll see can’t-miss sights like bustling 
Delhi and the Amber Fort. They’ll also snag 
deals at the country’s top hotels. 





The travel specialists mentioned above have customized itineraries to Sicily and India. The first ten readers to book each trip will 
receive a ten percent discount. For more on these trips, visit editorsitinerary.cntraveler.com. 
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Through the Lens Of 



Palm Springs, 2012 


“I wanted to look at the life you don’t see when you’re a tourist,” says photographer Nancy Baron, 
who began documenting Palm Springs nine years ago when she became a part-time resident. In her 
recent book. The Good Life: Palm Springs (Kehrer Verlag), Baron tips her hat to the iconic desert 
town’s halcyon past by capturing the essential tension between the artifice— and even kitchiness— of 
its postwar lifestyle and mystical natural beauty. The bright retro caftan she wears in this 
self-portrait taken by her pool recalls the 1960s and the resort’s heyday, when the Hollywood elite 
escaped here from Los Angeles, just two hours to the west. With its 300 days of sunshine a year 
and wealth of world-renowned mid-century modern architecture, this design mecca at the foot of the 
San Jacinto Mountains continues to beckon California dreamers in search of the golden past— not 
to mention the good life that Baron’s work so effortlessly glorifies. -Kate Cunningham 
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PRESTIGIOUS 2015 CONDE NAST 
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DISTIISIGUISKED FROM LEFT TO R^HT: 

HIZUG Resofi A Spa, Caftcuir. Wexj’co <'Ma^n| — The Oppo-^he Home, Beijing. — 6uddtia-Ber Hotel Paris, Pe.r^B. France 

TUd Spay mart! HdtPl, LdflrfOft, UftJfdtf — TH* Mark, JVi^ USA 


View R^esa line prapartlea and cur entlra eeltaeliofi at Prafarrecll-lolelCroyp.cem 




The new and the eooh The restaurants, hotels, and things 
we can’t stop talking about. 



28 

Photographer Scott Schuman 
captures real global style. 


32 

Ralph Lauren’s new N.Y.C. 
ventures are insta-classics. 


36 

Get packing: Fresh looks just 
in time for a spring getaway. 


42 

Bali’s best: Where to stay, 
shop, and eat. 








Photograph by Matt Hranek 


MARCH 2015 / CONDE NAST TRAVELER 27 



Global Style 


True Originals 

When Scott Schuman isn’t documenting the street style outside New York’s and Milan’s runway 
shows, he’s capturing the unwittingly chic far from the world’s fashion capitals. “I’m looking for 
people whose style helps you create a story and fall into the romance of a place,” he says of his 
recent work, which is taking him ever farther afield. “We know how to react to a photograph of a 
designer-clad girl in Paris, but what about that guy on the street in Mumbai?” 



A 

PUSHKAR, INDIA 

“The camel fair in 
Pushkar, a two-hour 
drive west of Jaipur, 
attracts people from 
all over India; there’s 
a festival atmosphere 
here. These women 
were dancing to 
entertain the crowds, 
and knew exactly 
how to twirl their 
full, colorful skirts 
to dramatic effect. ” 



SOWETO, SOUTH AFRICA 


“I met this young 
man in his township 
near Johannesburg. 
He and his friends 
follow all the street- 
style blogs that re- 
port from Pitti Uomo 
and the men’s run- 
way shows in Milan. 
More than the clothes 
they see captured 
there, what they’re 
really attracted to. 


they told me, is what 
they imagine as this 
idealized, elegant 
life. His green, white, 
and red hatband 
was a tribute to his 
favorite Italian 
street-style star, Luca 
Rubinacci, whose 
birthday it was that 
day. The secondhand 
suit was altered 
by a local tailor. ” 
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Photographs by Scott Schuman 



I want to go 

where the wind takes me. 



Remindtr 

Monthly 


Alert; 

Fidelity Meeting 


Attachment: 

Retirement Plan 


Every someday needs a plan"^. 

Buifd yours with our retirement expertise 


One-on-ofie guidance focused on your goals, not ours ^ , 

Investment strategies and ideas to help you realize your personal rctiremont^sion 

Access to retirement expertise through Investment professionals J 

and top-rated planning tools 


te^l |)|lp yo^ul^ youf qwn pofftonal a ort lgdiy 


FidellN.coih/s o rned ay 


BOO-FlOEtirv 


Keep in mind that investing involves risk. The value of jjfciui' liw^stment wiil flucbatr oyer time and you 
GuldiancetiioiHMiEeeiic;^^ - 

'Ylie iradenwte ana'^4g^(|$erfT13ttc».app«ii^ awSIrintfe nnfjKijKnlv'it Flttij.i^''aliernt|^’ia0atel^^ ' ~ i 

ftdirtly e»horagc SBn,'loo4 LLC. MomftorWS^ SOfSj^R LLC, Afl ngWa resQtvrid. ^g9Z(J7.3.0- t ' ** -yj 


gain or liiM money. 


Global Style 



< 

CUZCO, PERU 

“People think of 
India as the plaee 
for eolorful dress, 
and though it may 
win the prize for 
brightness, ifs in 
Peru—whieh has 
a thriving knitting 
eulture— that you 
see people with sueh 
an iner edible sen- 
sitivity to tone and 
eolor eomhinations. ” 


UBUD, BALI 

“l took three or four 
frames of this guy: 
He saw me, but 
he never moved an 
ineh. His posture 
says so mueh about 
the eonfidenee of 
being young and 
thinking you’ve got 
it all figured out. 

He knew he was 
having his moment. ’ 




< 

VARANASI, INDIA 

“I love that these 
kids have a healthy 
disrespeet for 
the formality of 
a sehool uniform. 
It immediately 
made me think of 


sprezzatura—that 
Italian form of non- 
ehalant eleganee. 
Her tie is tueked in; 
his eollar is popped 
up like he just 
ran out the door. ” 
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HO PASSPORT 
REQUIRED 
FOR tl^ CITIZENS 


idvisor traveler review 


OOOOD 


h-JT 


old San Juan 

History, culture, beauty and cuisine! From 
tr|e colorful building facades to the stone 
fortifications of E! Morro and San Cristobal, 
old San Juan is a feast for the eyes. And if 
you want a feast before or after walking 
the cobbiestoned streets, look no further 
than the local eateries tucked away on i 
many of the side streets; if you're lucky y<^u 
will hear samplings of Puerto Rican music. 
A MUST SEE ON ANY PUERTO RICO 
TRIP ITINERARY! 1 


Old Sart Jii^n ndf Hffjty a UNESCO WoHd 
H's a ffv^ star world class 
Uv^ yoar otvn fivE star vacation story. 





Out in the World 


For more photographs 
of Niko And, download our 
digital edition. 



EAT HERE NOW 

Instant Classics 


On a frigid winter night, stepping into the warm 
cognac -and- crystal glow of the Polo Bar, Ralph 
Lauren’s much- anticipated new restaurant and 
bar that recently opened on New York City’s 
East 55th Street in the beloved La Cote Basque’s 
old space, is like entering a party scene in a 
Woody Allen film. And everyone— the men in 
tweed jackets and turtlenecks and the women 
in neutral-hued cashmere and riding boots— 
seems to be playing their roles, circulating from 
table to table with kisses and handshakes as if at 
a wedding. But unlike the membership -averse 
Woody, Lauren, seated and very much at home 
in one of the saddle-leather banquettes, seems 
to have created an instant institution where ev- 
eryone feels like a member. “I wanted to open a 


place that makes people want to return 
again and again,” he says. The design— 
an homage to establishments like the ‘21’ Club 
in New York and Harry’s Bar in London, with 
a subtle undercurrent of any- New- England- 
country- club -circa- 1979— puts the recent “old- 
school gentlemen’s club” trend in restaurant 
design to shame. Everything from the stained- 
pine (not mahogany) paneling to the collection 
of equestrian paintings, and from the patinaed 
trophies to the decidedly un-gourmet yet deli- 
cious burgers, speaks to a to-the-manor-born 
insouciance (1 E. 55th St.). 

If the Polo Bar, with its clubby tufted-leather 
and brass fittings, feels like a Manhattan estab- 
lishment, Ralph’s Coffee, Lauren’s other new 
venture, is its bright, daytime counterpart. Lo- 
cated on the second floor of his flagship store, 
the cafe is a welcome antidote to the Midtown 
bustle: the rare opportunity to sit at a bright, 
quiet table overlooking Fifth Avenue. Here too, 
Lauren nails the details with just the right mix 
of nostalgia and style (711 Fifth Ave.). 


TRAVEL UNIFORM 


Spring Break 


You have only a few precious 
days in the sun. Keep the layers 
light and the colors bright. 


& 


Gucci sunglasses (Solstice 
Sunglasses boutiques 
nationwide; $295); Ashley 
Pittman pendant and chain 
(ashleypittman.com; $995 
and $495); Etro tunic 
(Neiman Marcus stores 
nationwide; $4,425); Eres 
bikini (netaporter.com; $290); 

Aerin bangles (aerin.com; 
$270); Loeffler Randall shoes 
(amazon.com; $195). 



HOT PROPERTY 

Niko And 


It’s not just shopping 
that the Japanese take 
seriously: It’s the entire 
concept of retailing itself. 
Now, the country that 
brought you the lifestyle 
megastore (Muji, whose 
outposts in Japan sell 
everything from clothes to 
candy to appliances) and 
the 19-hour bookstore (To- 
kyo’s Daikanyama T-Site) 
is debuting what might 
be called the permanent 


pop-up boutique. Located 
on a busy thoroughfare 
on the edge of the youth 
culture-obsessed Harajuku 
neighborhood, Niko And 
is the flagship of the epon- 
ymous fashion label, which 
specializes in preppy- 
casual men’s and women’s 
separates (think a slightly 
more normcore version 
of A.P.C.). But what distin- 
guishes this shop is its 
commitment to change; 
the first theme of the store 
was the city of Portland 
(a Tokyo obsession), mean- 
ing that, along with the 
brand’s perennial offerings 


of tote bags, music, plants, 
books, vintage-inspired 
wrapping paper, and maga- 
zines, there were candles, 
limited-batch soaps, 
and coffee sourced from 
or inspired by Portland, 
as well as a sun-drenched 
second-floor restaurant, 
set up as an outpost of 
Portland favorite Navarre 
and serving salads and 
charcuterie. The selections 
available in-store and 
in-restaurant will change 
frequently, making Niko 
And a real-time experiment 
in constant reinvention 
(6-12-20 Jingumae). 
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CLOCKWISE FROM TOP LEFT: PHOTOGRAPHS BY MATT HRANEK (2); GORMAN STUDIO; KOHEI TAKE 




Ikrual pQlient. Results mo/ 


DEFY GRAVITY. 


A MORE yOUTHFUL PROFILE STARTS WITH 
THE APPLES OF YOUR CHEEKS 

^ ; ijuvederm. 

V O L U M A* XC 


ArrKI^VELT 

J UVEDE RM VOlUMA XC rnfecf ubte pet is fer infection i ii ibe ckek oreo lo cihrci relored votume loss En edulis over the age of 21 , 


IMPOirrANT SAFETY INFORMATION 

You shgulit not use JUVEOERM VOLUMA' X( tf fw hove a hisiory f>f severe ollefgns/dlergk fsadwns, or if you ore ullerigir lo hdocoine or hyoloronir uud. The sofery 
d JUVEDERM VOLUMAVXC iniectoUe gel f« u» during piregfiancv or vrhile fareosil^ding has nos been sludted. The safely ie people wErh o h^tory of eucessive f earring 
OrpigmenlplLon disorders \m ooi been studied. Tell your beahheore profesionpl if yog oreoi iherapy ut^ed to dHrewo ibe b<HJj''s ifamune respoRSO, Or osing pnodods 
thot Hjfi pjokira bleeding, svdi osospinn., ibuprolen, or olher bfood Ihiiirers, The Ipng4erjr sofeiif of repeel treofmeiits ofid the sale^ lor use In peofrfe with very thin 
rkin in the cheek oreo hos not been siludied. The most (omnton side effects wilh iUVEDERM VOIUUA" XC indude lenderneis, swelling firmoeis, lucnps/butnps, bruising, 
ppjn, rednesir discobraticiii, oiid ikhing, and geEnefolli lo5l 2 Id 4 weeks. 


To report o s^de effect, pleose coll Atlergoo Produd SerYeilloiKe ot 1-677-345^5372. For more information, please see wvw.ievederm.oom or toll the 
Allergan Hediml InfonmitiCHi lineat1-.SOO-76fi^Q171. 


JUYEDERM VOLUMA' XC in jedoble gei is cwDilohle by presrriipfion only. © 2D1 4 Alletgafi. lac ® marks owned by Al lergao, Iik. APC20DV1 4 ^ allercan 


JUVEDERM VOLUMA'* XC is the first anti only FDA-aj>proved 
injectable gelspecilicdlLy desi^rved. to^ add volume to ibe cheek area 

s|?e, ft's not jmst sboyl lines and wrinMes, The face can also 
lose vdlurne and sag. JUVEDERM VOLUMA* XC knEtanllyadds 
voLume, cwdngeontqijrairvd lift, it's the nan-surgical Filler 
doctors uSc to help ncstant-a rn^cyauthfuil prorik up !d 
two years with optirnaJ trsjtmenl. 

Set before *rt4 at 

JUVEDERMXOM 



HANG TEN. HANG LOOSE. HANG OUT. 

A, SCEMIC QHtVE FROM WAmlKl BEACH JQ C'AHU'a NCRTH SHORE AND PUACEE IN-BETWECN. 


I’lir generadfiJis, Waikiki Beach on O'aJiu has shox^^cified the icoidc I la^^ ai'L 
Who can rcsi-sia hike j]^ Le'ahii (Diamond Dead), sun-drenched surflesMms 
ora sunset on the \^-c»r!ds mm\ tainoiifi heath? H«l i'or I hose who have the 
urlii^i^-caE^eHn nun oF 0"ahu^ W'aikiki Ih jaisi il'ic 

Ncarbyn Kapahulu is fun^ with funky shops and unique eateries. From thcrcj 
head lo Nu'uanu PiiJi Lookout Fur a view uf Windward O'ahii and the j;tK>d 
ihings Eo come. Theco.isrline leads you ro 0‘ahu's fabled Xorih Shore and 
the surf tow n of i hile'iwa, where summer waves are mild^ but winter is 
reset ^'cd Fur the pros, 

Bf:yt>tid surf and yiau^Sl, dLujover historic phaces 
with their tawn stories to cel3: Bishop Museum, ‘Jolani 
Palace, Pciirl I (arlior. And wherever y^Kur rnavcis leaf I 
you, rake fe^' iiiomunts io savir the Uku] flavors, 
from exotic fruits In Clhinatown to la rin- fresh menus. 


Tftc u/ 

Vte Heart of Hawai% 


UPCOMING 
0-AHU EVENTS 

Lei Diiy C^^lchratiuns 
.1L(V i, 2m§ 

Kiit.^ K;;iin4;haiiich;a C^'']i^hr,ttions 
Jhw / L 

Prince Lot Hula I'esdol 

Jffh 14% 


PLAN voLhR o'AHU SETAWAY AT visit'oahu.coffi Of Itko US at facebooKxoin/OshuHawaH. 



ADVERTISEMENT 


LET H AWAn HAPPEN 

T it c I $!a fid f> f O* a h n 

Stumble onto unexpected spots. Meet uncommon people. Experience 
unpredictable moments. There's more to your Hawaii vacation than 
you ever imagined. 

This is where the action is. The hearT of ihe Hawaiian Islands. While O'ahij 
is famous ftJt iconic W^aikiki Ikach^ l\'arl Harhor, and the Norrh Shore — it 
offer,h &o much more. Vi^Lii vihrsmt feiiTivals and evems. Siivor a taste of the 
hoojntng tarrri'to- cable scene. £!ip[orc rhe diverse natural landscape and 
culture that runkcii I lawai'i so unique. Veer fcom your itinerary and disco^rr 
extraordinary ptoplc* siueh i^s Narkmal Ss>t:arfifihiui; Champion Kinii Werner. 

” Hawaii allowed me the inosr magical cliildhood. [ was surrounded hy nature 
and livinj:!; off the land and ocean,'' says Werner, teen to this day, Werner 
lives an almost entirely self-siistairteJ Jifcstyle on O'ahn. Ini^teaiJ of runninj^ to 
the supermarket, she slip!; into her mask and lins and goes speardiving in rhe 
Pacific. “It’s a challenging way to live in the modern world,'’ Werner says, 

“ixn I heheve 1 can make tht world a barter place,’* 

CTahu has taught Werner to ’'Let ITawaih Happen," and respect life's simple 
plebisures. About lU ycb^rs ago, 1 was walking my dog in Kaiiniikl arid noEiced 
this Eiew re.'itaiLraiiT called Towii^*^ she pays. “I sat down right rlieu and fell in 
love with the place. Today^ it's blossomed into an environ mentally friendly 
cortununity with delicious food made frcntl local ingredients, I knew from the 
Starr it was special."' 

Spearhshing and green -ins pi red living are jusr the beginning of Werner's 
paspiisns. She'S' an artist who’^iit captiv.iteci by the beanry pll n round her. 
“Haw-aih hap tush valley b* bkekdava lerfi^iiu and bnow-covered peakp. I love 
to paint abstracts of shell prints aaid taro leaves. Everything about chc islands 
makes me w-ant to orcatc." 

While Werner travels the world for freed iviug com petitions^ she always looks 
forward to returning home. '"While I'm on O ahu, I swim out with a simple 
pole spear locaEch small fish like she says, iiiSE want h 1 humble 

dinner and to be graceful for my time in ihe ocean.** Wliile Werner doesn'e 
always feel the need to catch big trophy fish, she does have her eye on the 
bi^L&cr picture, ^‘by living a more responsible lifer she says, Tm hopiESg to 
encourage others to do rhe same.*' 

Uaw iaN- 

! f I A N D S 

ICiiJx''l - 0‘Hlia - MwluLa'd ■ Litia'‘i - - IlHTrii'J 



Upgrade 



Already Packed 


The warm-weather getaway starts long before you step ojf the plane. It begins 
the moment you imagine not having to paek socks. Here are some spring must-haves 
that remind us how good it feels to peel off the winter layers. 
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Photographs by GentI & Hyers / Prop styling by Glen Proebstel 






R£SOR rs 


BAHAMAS 
BAHRAIN 
CAPE rowN 
HU BA I 

GREAT BARRIER REEF 
]*OS CABOS 
MALDIVES 
MAURITIUS 
MONTENEGRO 
SANVA 

WO LG AN VALlxEY 


Qtieandoniyrgsorts.cont 


greatgetaways 


ADVERTISEMENT 




The enw of all Maldives resorts. One&Only 
Reethi Rail ls surraufKi^d by slunmna whit^sand 
coves and turquoise ba^^s on a seclLded 
isiand in hlofth Mal^ Vet Eh& lush greenery 
and stretches of pristine coastline are just the 
beginning. Add in the award -win r1n>g spa,, 
exquisite cuisme, and elegant architecture- 
end you have a stylishly elevated escape. 

OrwaOrly Reethi Rah qffera some qf the 
most spacious and lu?<uriouS viElas in the 
Indign Ocean The viElas— each a sophisticated 
sanctuary crafted from rich materials Such 
as oocqnyt &hehi. teak, and silk— feature high, 
airy ceilings. Guests can fully ifidulge their 
senses frofn the viEla's pivate veranda, over- 
water deck, and swimmirg pool 
or relax the stooe soaking 
batm designed for two. All 
villas boast state-of-me^art, 
easy'tQ'US4? entertainment 
systems, with surround ?ourKJ. 


Ojnirig ft Orre&Qniy R^thi 
Rah cap be either casual Of 


ISLAND CHIC 

ihii'SeOiffy tirrihi Hit/t 

formal—but it‘s always extraordinary. From 
Far East fusion at Reathi Restaurant to di^s 
prepa-ed ^'rom the resort's own organs: garden 
to nrwdevri Japanese fare, you're always 
trcacod to innovative culirwry delights and 
im-peccab e servioe. 

To nourisn your Spirit, Only&Only Spf Offer'S 
expert iwhstlc treatments that ranpe from 
indufoenl beauty therapies tq signature 
wellness journeys. Swirling vitality pools, 
ctystal steam rqoms, and the healmg waters 
pf the new Watsu popi await- fhe resert often 

welcomes viif^ing piractit:ioner& for fvr;h^ 

wellness enperrsnces. 

And then there's the e)ccJu5ive 
Grand Sunset Rostdence^ 
standng alon^j ^0,000 square 
foet of breathtaking beach, 
generously designed for up 
tq seven guests.. Why not 
share the tqveted Onty^Only 
e^oef lente with those you love? 



5H?feriewhi(tff-«ftet bMchw 


For more informatkm or to make a reservalioh, please visit <ineandonlyr4sorts.corn 


Upgrade 


« V 

ANCHORS AWEIGH URBAN ZEN 


Clockwise from top right: 
Valentino Garavani bag (valentine 
•com; $2,075); Band of Outsiders 
blazer (Barneys, N.Y.C.; $1,250); 
MiH Phoebe jeans (mih-jeans 
.com; $245); Valextra trolley 
(Valextra, N.Y.C.; $10,410); 

Bottega Veneta Prusse Bianco 
Ciel Stuoia leather lace-up 
(bottegaveneta.com; $950); 
Smythson Dover Housekeepers 
purse (smythson.com; $602); 
Leica X Edition Moncler (Leica 


stores nationwide; $2,950); Stone 
& Strand Vintage Chanel twisted 
cuff (stoneandstrand.com; 

$1,200); Gucci belt (gucci.com; 
$485); Bvigari Bvigari necklace 
(bulgari.com; $13,000); Gucci 
Horsebit bracelet (gucci.com; 
$2,150); Ralph Lauren Stirrup 
watch (ralphlaurenwatches.com; 
$17,500); Tiffany sunglasses 
(Sunglass Hut stores; $580); 
Sleepy Jones Marina pajama shirt 
(sleepyjones.com; $145). 


Clockwise from top: 
Chanel bracelet, J12-365 
watch, and Premiere 
necklace (Chanel and 
Chanel Fine Jewelry 
boutiques nationwide; 
$1,550, $11,000, and 
$36,500); Fendi 3Baguette 
purse (fendi.com; $2,550); 
Frends Taylor headphones 
(wearefrends.com; 
similar styles available); 
Dior Technologic 


sunglasses (Dior boutiques 
nationwide; $520); 

Tiffany T cuff (tiffany.com; 
$3,500); Georg Jensen 
Aria 3-Row ring (georg 
jensen.com; $295); Bulgari 
MVSA ring (bulgari.com; 
$12,200); H. Stern Golden 
Stones ring (H. Stern, 
N.Y.C.; $13,200); Jennifer 
Fisher single-knot 
cuff (jenniferfisherjewelry 
.com; $515). 
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FANTASY ISLAND 

From top: Hasselblad Stellar/ 
Lunar camera (Bergdorf 
Goodman Men’s Store; $2,195); 
Louis Vuitton Pegase 45 
Epi suitcase (louisvuitton.com; 
$3,450); Eres swimsuit (888- 
656-3737; $470); Tory Burch tunic 
(toryburch.com; $495); Dries 


Van Noten necklace (4510, 
Austin; $1,645); Ashley Pittman 
Kuruka bangles (ashleypittman 
.com; $895 each); Tom Ford 
Patchouli Absolu Eau de Parfum 
(tomford.com; $215); Proenza 
Schouler espadrille sandal 
(Proenza Schouler, N.Y.C.; $495). 
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C ‘ advertise ment 


Follow New York- based fashion illustrator Meagan Morrison to 
beautiful Bermuda, where she soaked up the sun-drenched palette 
and discovered a vibrant local art scene. From riding motorbikes to 
swapping inspiration with painters> jewelry designers, and perfumers, 
Meagan was swept away by the island's bold creative spark and 
welcoming warmth. Here, the (^TravelWriteDraw In stag ram darting 
shares her journey, 


BERMUDA 

SO miK'h more 



advertis-ement 





MV FIRST GLIMPSE OF BES^MUDA WAS BREATHTAKIMG. 

'thn? The bliLc w^tcr^ o'cn The 

grwticr)' was mj vh-id. I ciTuldiVt wall to grab my bruihes— 
hul rlrsl. it oif to nieel siOJiK^ d* ilk- island's mosil Ln- 
novativv arristSp 

I starEE^d nny djy ir^eilng (AUiw tasdiicm illosiiraiur Emma 
Inghann st her iiludio in 5r. Gcoq^cV, Einnia ^bar^d ilories 
of lier wurk with me, ajid her pajjHifin wik an insplE'iTig tn- 
trudneJiun to the iKbrtds creati™ energy. Next, I viiiEcd 
the beloved! Hermuda J^erftmnery, where Isabelle Ramsay- 
RmcksloriL' a ma^^lcrrijl arCisL in her own right . From 
frei^h spray to sw^ect loqual fruit, tier love for the inland 
Is rej^nf^ented in every fragraove she cnsales. 

ISy far the n>OH< mcinorable moment of my trip wasexplor- 
itig the nugniEiideof ihe art scene with Lhe founder of the 
M^ster^vorks Museum of liemiuiia An. When Tom Rut- 

tLirlicld ni-DfOrblkcd uy Ue the crieranCE:: in hii pirkk-frarilud 
glasses and told me to hop on, I was in for ride I would 
iie\-er forget. He gave me an insider tour and explained 
bow [he inusciim's current cxhEbtE focuses on the island'R 
uninuv jiixlaposilLoii. on one hand, UtTmuJa ii a 
tran<|uil paradise. On the other, ift's home lo the ftcrmLida 
Triangle. 

Fascinated with the Triangjes jnysteries as a chiJd, jewelry 
desigrter ReheccA little ilrcs the icctn^ niNJifijn many of her 
CoiteCliorts. VVJlt-iS I vbrteJ her iEudiu, fcJk- greeted me ^vilh 
open amis and was eager to share more i n spi r^Jt Ions: stepped 
rcKife. ■ocean hucR, .and ribbons of fabric, tt wilh amaiing lo 
ilJustrale Rebecca while she was wearing her own deiigrts. 

Bermuda's intrigue rc^illy sank in wticn (iTaham I'oFtcF 
inviled me to see his 1 ,000-squaTXj-foot niura] at th^ 
NationaJ Museum. It took Graham over three years to 
paint hu^ majikrpk'cc and he ispokc fervently about the sto- 
ry It represent. Tn>m ship-wrecks |o folk art and ctsbnial 
arcliLteclure, his mural captures the island's trite essence 
through ti>-c centuries of history. 

After an aniateur'h stab al glaiiSb lowing ai l]ie Royal Navy 
Pockyxird, ll w^as finally time to spend some Hitw with 
the sea. ] had Icxiked cnit si ihr lurcjuniRc- horc'on from 
atCip Gibbs Util [.LglilhOuSe an-J from my panoramic 
Fairmoni 5?outhsiiTi|Kon bakon^^ bm 1 coiildn'i w-ait to explore 
the Island wilha w-ateicraft guide. It was Ehc ultimate rush. 

I ended my journey on a rellective iiole in the qui ntessen- 
tial Bermuda setting— a pink-sand, shell -riddled beach, 
Kxperiencing The island ihrotigh ibe eyes of its anistP 
while surrounded by such intense beauty had inspired me 
beyond words. So, I Icl my bnishcs do the talking. -» 
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Create your Bermuda experience 
at gotobermuda.com. 





PROPER FUN, served up daily. Where British charm meets 
island soul. Now is the perfect time to grab some me-time. From 
secluded coves to world-class spas, finding your bliss is as easy as 
stepping onto a pink sand beach. Just a two-hour flight from the 
East Coast, Get the fun started at GoToBermudaxom , 
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PROMOTION 


CONDE NAST TRAVELER PRESENTS 

THE 2015 

NAVIGATOR AWARDS 

Since the inception of the Mavi gator Awards in 2009. Conde 
Nast Traveler has paid tribute to a select number of brands 
that have achieved the highest standards of excellence in their 
respective industries and made meaninq’ful contributions to 
the global community. 



THIS YKAirS HONORKES ARE: 


ENVIRONMENTAL 

SLiSTVINAfilLITV 

For their ongoing commitment 
to preserving the world's oceans 
in partnership with the 
GoodPfanet Foundation. 

awaroeq to 

n 

OMEGA 


DESICN \ 
ARCniTECrURE 

For a distinguished portfolio 
of properties ceieb rating the 
exceptional and diverse attributes 
of each destnation. 


AWAR[>E0 TO 



HaTELf RE SORTS 


Please join me in congratulating the winners and 
thanking them for their continued exceliencc. 

BILL WACKERMANN 

EVP/PUBLISH I MG DIRECTOR 


Travel Journal 


Goliena and Marlien Rentmeester 

Two sisters-Coliena, a fashion photographer, and Marlien, founder of the style blog 
he Cateh-share their finds (and memories) from a few stolen days in Bali. 


THERE WAS a time when my identical twin, Coliena, and I 
did everything together, and vacations were no exception. 
But over the years, marriage, children, and careers made our 
twin-bonding getaways less frequent. So when an invitation 
to a family wedding in Bali sprang up last summer and our 
calendars actually aligned, we were off and running. 

Bali was in many ways our genesis: It’s where our Indone- 
sian mother and Dutch photographer father met in the late 
’60s. And though we were born and bred in New York City and 
currently reside in L.A., we returned to the island through- 
out our childhood, and as backpacking students and young 


adults as well. It’s a deeply mystical place, where legend— and 
our mother!— dictate no green swimsuits in the ocean, lest you 
stoke the ire of the sea goddess Ratu Kidul, and no standing in 
the shadow of a banyan tree, where spirits are said to lurk. Co- 
liena had recently returned to Bali for work, but I hadn’t been 
in a decade. Things had changed, but all that we’ve long loved 
remains: awe-inducing temples, secluded beaches, magnificent 
sunsets, friendly locals. We had only a few precious days, so 
we limited our exploring to the area between Ubud, in the cen- 
ter of the island, and Uluwatu, on the southern coast, all while 
avoiding the shadows of banyan trees. -Marlien Rentmeester 


Where we stayed 


We rented a modern 
villa at the water- 
front Fairmont Sanur 
Beach, on the south- 
east side of the is- 
land, where we had 
our own pool, gor- 
geous bedrooms, 
and a cook’s kitchen. 
The hotel, which is 
off the town’s bus- 
tling main road, is 
peacefully away 
from the fray but 
within walking dis- 
tance of shops and 
restaurants (8 Jalan 
Kusuma Sari; from 
$260). After I left, 
Coliena extended 


her trip and checked 
into the Ketapang 
Estate in Tabanan 
(pictured below). Lo- 
cals call it “Bali’s 
best-kept secret,” 
and for good reason: 
It’s not easy to find. 
Accessible by tiny 
roads that cut 
through rice paddies 
and cross rickety 
wooden bridges, the 
remote hotel, made 
up of eight villas, 
is surrounded by lush 
jungle and a private 
black sand beach 
(Banjar Klecung 
Kelod; from $570). 
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©The bright and 
airy Villa Pantai at the 
Ketapang Estate 
in Tabanan, on Bali’s 
southwestern coast. 

0 Coliena, left, 
and Marlien in the 
Sanur neighborhood 
of Batu Jimbar. 


QSmall daily 
offerings of flowers 
and food — left in 
front of homes, 
shops, and temples 
by Balinese Hindus — 
are seen all 
over the island. 


CLOCKWISE FROM LEFT: PHOTOGRAPHS COURTESY KETAPANG ESTATE; COURTESY COLIENA RENTMEESTER (2) 
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Travel Journal 





Where we ate 


We had lunch almost 
daily at the busy Cafe 
Batu Jimbar in Sanur. 
This insider’s favorite 
serves Indonesian and 
Western food: You 
can have the most au- 
thentic and delicious 
miegoreng (stir-fried 
egg noodles with 
chicken and vegeta- 
bles), a killer Caesar 


salad, and fresh juice 
(75 Jalan Danau Tam- 
blingan). Finding Cafe 
Marzano had us driv- 
ing around Ubud for 
20 minutes, but the 
thin-crust pizza and 
serene rice field views 
were worth the 
search (Jalan Hano- 
man). La Lucciola, on 
the beach in Semin- 


yak, was our favorite 
see-and-be-seen spot: 
The sunsets are elec- 
tric, and the Italian 
food spectacular — 
particularly the lin- 
guine with sun-dried 
tomatoes, basil, and 
garlic and the fresh- 
baked bread, a treat 
in the land of rice (Ja- 
lan Petitenget). 


## I love how international Bali feels. 

It’s a meeea for surfers, yogis, eeo-adventurists, 
and straight-up tourists from all over the 
world. Where else ean you find a single menu 
with at least five different euisines (all of them 
delieious), or a taxi driver who speaks Japanese 
with an Australian aeeent? ft 
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Where we swam 


While Bali is famous 
for its radical surf 
breaks (especially in 
Uluwatu), we swam 
and snorkeled in the 
calmer, reef-filled 
waters at Finn’s 
Beach Club, in the 
town of Ungasan, 
which has all the 
trappings of a 


beachside spot on 
Mykonos — bar ser- 
vice, chaise longues, 
music — without the 
over-the-top vibe and 
insane crowds. The 
open-air funicular 
you take to get down 
to the beach is par- 
ticularly cool (Jalan 
Pantai Selatan Gau). 


What we wore 

It’s essential that 
you be able to go 
from the beach 
to a restaurant or 
shop with minimal 
effort: Our go-to Bali 
look was a sun hat, 
sandals, and an easy 
dress or tunic that 
you could throw 
on over a swimsuit. 


Marlien, post-swim, climbing the steps from Finn’s Beach Club. 


The scene at Finn’s, in Ungasan — bustling, but not out of control. 


Where we shopped 


The island’s most 
compelling indie bou- 
tiques — with locally 
designed caftans and 
swimsuits, vibrant 
ikat sarongs, and one- 
of-a-kind art, jewelry, 
and handmade acces- 
sories — are in Semin- 
yak and Ubud. Our 
favorites include Ulu- 
watu, for delicate 
handmade lace tops 
and dresses (Jalan 
Monkey Forest); 
Magali Pascal, for so- 
phisticated resort- 
chic clothing (65 
Jalan Raya); Jeng- 


gala, for handcrafted 
ceramics and teak 
trays (51 Jalan Danau 
Tamblingan); and 
The Pantry, for hard- 
to-find baguettes, 
cheese, and wine 
(75a Jalan Danau 
Tamblingan). Hardy’s 
Sanur, the island’s 
version of a depart- 
ment store, carries 
quintessential Bali- 
nese souvenirs — sa- 
rongs, silver jewelry, 
and woven bags — 
and regionally made 
housewares (136 Jalan 
Danau Tamblingan). 


CLOCKWISE FROM LEFT: PHOTOGRAPHS COURTESY COLIENA RENTMEESTER (2); GORMAN STUDIO, PROP STYLING BY YOLANDE GAGNIER, ETRO STRAW HAT AND 
SILK COVER-UP (NEIMAN MARCUS STORES NATIONWIDE AND NETAPORTER.COM; $545 AND $1,588), COACH BEACH FEATHER SANDALS (COACH.COM; $195) 
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Introducing 


THE STARBUCKS 

FLAT WHITE 


Two ristretto shots for a bolder espressOn 
Joined by the velvety sweetness of steamed 
whole milk. United in a sip like no other. 

SIMPLICITY IS 
ITS OWN ARTISTRY. 


O ^15 Starbucks Campanty. All rights mHBThWdl 



PRESENTING 
THE NEW 
UNSTOPABLE 
COLLECTION 


WITH ULTRA 

LONG-LASTIKfe 

SCENTS 


SMELL LIKE THE lifestyle YOU DESERVE 


un 

/TOPfiBLE/ 

air + hofFW * fabric 


Where we’re going next, who we’re following, and our strategies 
for getting from inspiration to destination. 


52 58 60 72 

Chanel’s Metiers d’Art show Designer Tomas Maier takes Near Paris, Chantilly The Italian fashion set’s 

travels to historic Salzburg. on Tokyo’s modernism. is a destination all its own. guide to Milan. 
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A view of the 
Chateau de Chantilly. 


Photograph by Matt Hranek 
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Villas We Love 


A Place in the Sun 

Milanese designer Luisa Beeearia and her industrious daughters, 

Lucilla and Lucrezia, have designed a pair of family-owned villas that let you live 
in southern Sieily like a member of the Italian gentry— if only for a visit. 





Lucilla 
Bonaccorsi 
at her family’s 
villa near 
Note, Sicily. 


MILANESE DESIGNER Luisa Beccaria is 
well known for the ethereal beauty of 
her flowing dresses, each marked as 
much by meticulous craftsmanship as 
by a barefoot ease. Not surprisingly, 
she has applied the same luxurious 
yet unpretentious ethos to transform- 
ing what were two crumbling farm- 
houses into a pair of casually elegant 
villas near Castelluccio, the eighteenth - 
century country castle of her husband. 
Prince Lucio Bonaccorsi Di Rebur- 
done, in southern Sicily. With the help 
of daughters Lucilla (the co-designer 
of Beccaria’s fashion line) and Lucre- 
zia (a stylist), the family has now made 
the properties available as vacation 
rentals. 

Set near the Ionian Sea in the 
3,600 -acre Vendicari Nature Reserve, 
the romantically vine-shrouded vil- 
las couldn’t be more idyllic. “They’re 
smaller scale, more ‘easy-living’ than 
Castelluccio, but with the same detail- 
oriented philosophy as our designs,” 
says 30-year-old Lucilla, casually rolling 
one of her mother’s intricately embroi- 
dered dresses into her beach bag dur- 
ing a day by the sea. The Beach House, 
the former barn, is now a four-bedroom 
villa with a roof terrace and views of the 
tidal salt fiats as well as Vendicari’s pro- 
tected beach (a ten-minute stroll away 
through orange and olive groves). The 
second villa, Olives House, is about a 
mile away but conveniently near Cala- 
mosche Beach, considered one of the 
most beautiful in Sicily. 

“Both houses have the same colors— 
lots of cream— and the same outdoors/ 
indoors feeling,” says Lucilla. “There’s 
bougainvillea and wildflowers every- 
where, and fruit trees all around us.” 
The decor is rustic, slightly frayed, but 
somehow impeccably chic— the kind 
of insouciant, seemingly unstudied 
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Photographs by Matt Hranek 



WHERE THE MAJESTY OF ALASKA MEETS THE MAGIC OF DISNEY 


The difference is specialized itineraries. 

And hand “Selected excursions, 
A magical world of natural beauty. 
And authentic Alaskan cuisine. 
It's creating the ideal vacation for the whole family. 

The difference is Disney. 


'^fs«Ef»(l!UISE L[NE 



xmuT sBstrtggi 


Visit disneycruis&.coifn/alaska, 
call 1:-BSB-325-2ei9or 
contacrt your TraveJ Agent. 


Villas We Love 



O Lucilla, left, and 
Lucrezia Bonaccorsi. 

0 A grove of ancient 
olive trees surrounds 
the swimming pool 
at Olives House. 

Q Once a derelict 
barn, the Beach 
House has been 
converted into a 
bougainvillea- and 
plumbago-covered 
villa filled with 
furniture designed 
by the family. 



glamour you find only in Cotswolds 
cottages or, yes, aristocratic homes; 
the kind that wears its pedigree lightly. 
Here, platform beds designed by the 
family function like couches; you can 
while away the entire afternoon with 
a good book. The kitchens are stocked 


with tomatoes and figs from the Bonac- 
corsis’ gardens and orchards. 

It’s an atmosphere made for linger- 
ing. Just a few miles away is Noto, a 
grandly Baroque jewel of a town with 
rosy limestone palazzi and an imposing 
eighteenth- century cathedral accessed 


via a mammoth stone staircase. Buy a 
newspaper and have a refreshing gran- 
ita at Caffe Sicilia, and afterwards, you 
get to return to living the dream— hav- 
ing a designer villa all to yourself (39- 
340-475-4016; from $3,500 per week). 
-Maria Shollenbarger 
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DRESSES BY LUISA BECCARIA (WWW.LUISABECCARIA.IT; PRICE UPON REQUEST) 
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Time Traveler 

It seems equally appropriate and surprising that this year’s Chanel Metiers dArt— Karl Lagerfeld’s 
annual traveling runway show that occurs outside the traditional fashion schedule— was held at 
Schloss Leopoldskron in Salzburg. The eighteenth-century Rococo palace, which over the past 
three centuries has been home to King Ludwig I of Bavaria during his reign and director Max Rein- 
hardt before he fled the Nazis, tells the story of Middle Europe itself. During the candlelit proces- 
sion of Alpine lederhosen, feathers, tweed, lace, and loden green, it was difficult at times to separate 
plaster filigree from hand embroidery, fantasy from reality, history from dream state. And that is 
precisely the point. Just when an ethereal blue-chiffon look bordered on fairy-tale sweet, the next— 
a super-short lederhosen and thigh-high lace-up suede boot ensemble— delivered the right dose of 
twenty-first-century subversion that we expect from a designer who borrows from the past and 
from place (in this case, his own origins) as readily as he discards it. From Dallas and Istanbul to 
Edinburgh and Bombay, Lagerfeld, both the ultimate citizen of the world and the pioneer of the 
roving collection, keeps us guessing where he’ll go next. Suzy Menkes considers the spectacle. 


AS I SAT in the magnificent palace in 
Salzburg, I wondered if, for the Ham- 
burg-born designer, this was a kind of 
homecoming: Everything about Lager- 
feld’s collection, beginning with a white- 
lace -draped Cara Delevingne starring 
as the Austro-Hungarian empress Sissi, 
suggested that he was paying homage 
to his northern European roots— the 
edelweiss flower decoration; the kooky 
take on lederhosen (paired here with 
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leather shorts); the flower- embroidered 
hose worn with a tweed jacket; the red- 
striped military pants and lace collars. 

But when I asked him about the 
significance of Salzburg in particu- 
lar, Lagerfeld quickly disabused me 
of any literal connection. “Haute cou- 
ture is always in Paris, ready-to-wear 
has huge sets, but the Metiers d’Art is 
semi-couture— though I try to make it 
abstract. I didn’t want to have just some 


‘Gretchen,’ ” he said, referring to the 
models, whom he was careful not to 
turn into Teutonic caricatures. 

Rather, the star of the show was less 
Salzburg itself than the art of craftsman- 
ship: The lace, braiding, embroidery, and 
elaborate featherwork on display paid 
testament to what Bruno Pavlovsky, 
president of Fashion, Chanel, calls “a vir- 
tuous circle.” Lagerfeld’s dreams become 
reality— one artisanal fur, feather, and 


PHOTOGRAPH COURTESY CHANEL/BENOIT PEVERELLI 
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Global Citizen 




THE RETURN 


HARL LACERFELO 


embroidery detail at a time— while his 
collections in turn reify the importance 
of the work of human hands, especially 
in the twenty-first century. 

In some ways, this makes Lagerfeld 
the Medici of artisans around the world, 
as well as a global chameleon. Over the 
past decade, his geographically diverse 
Metiers d’Art collections have dem- 
onstrated a rare ability to absorb and 


reimagine the most unlikely of cultures, 
even as Paris— and the confident, so- 
phisticated woman of the world— re- 
main his true north. While the Chanel 
team takes its caravanserai of models 
and support staff to different countries, 
its roots are in the large, light, glass 
building in Pantin, on the outskirts 
of the city, where embroiderers at the 
Lesage studio and plumiers at the 


Backstage 
at the 2013 
Edinburgh show. 

0| A private screen- 
ing of Lagerfeld’s 


The Return, a short 
film about Coco 
Chanel, at the 2014 
Metiers d’Art show 
in Dallas. 


Lemarie atelier work alongside hat- and 
shoemakers to create collections that 
are as fanciful as they are authentic. 

Consider the ground Lagerfeld has 
covered: Last year’s Dallas show gave 
denim the couture treatment through 
the prism of the Wild West; 2013’s Ed- 
inburgh show, held on an icy winter 
evening in front of the stone ruins of 
a historic castle illuminated with fiery 
candles and glowing braziers, plunged 
viewers headlong into an ancient cul- 
ture. There, a band of Scottish High- 
landers with wailing bagpipes were the 
perfect backdrop for hot-red plaids in 
fluffy mohair and knits made by Bar- 
rie, the Scottish cashmere label owned 
by Chanel. I have seen many of these 
presentations, from the historical 2008 
Moscow show— a theatrical set with ko- 
koshnik headdress and white fur against 
plush red-carpeted steps— to the intense 
opulence of the 2011 Istanbul one. 

Of course, one of Lagerfeld’s great 
talents is to find a reference to Gabri- 
elle Chanel herself in whichever dis- 
tant region inspires that year’s Metiers 
d’Art show. This was certainly true of 
Salzburg. In a 1922 letter to French art- 
ist Jean Cocteau, Chanel mentioned a 
summer trip to the Tyrolean Alps in 
Austria. It was a period when Vogue was 
already extolling the joys of the Salz- 
burg Festival, founded by Max Rein- 
hardt, composer Richard Strauss, and 
librettist Hugo von Hofmannsthal. The 
famous Chanel jacket was, according to 
Lagerfeld, inspired by an elevator boy’s 
uniform from a hotel Mademoiselle 
Chanel supposedly stayed in while vis- 
iting Salzburg and the Tyrol. 

Was Coco ever really there? Maybe 
not. But the fact that she started an 
affair with an Austrian aristocrat by 
the name of Hubert von Pantz gave 
Lagerfeld license to imagine an infatu- 
ated Coco dreaming about the elevator 
boy’s uniform. And the rest, as they 
say, is history. ♦ 
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FROM TOP: PHOTOGRAPH COURTESY CHANEL/BENOIT PEVERELLI; 
COURTESY CHANEL/OLIVIER SAILLANT 
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Maier, on 
the Hotel Okura’s 
geometrically tiled 
staircase; the 
embellished facade; 
the designer at 
the 1963 Nissay 
. Theatre. 


Pilgrimage 






Tokyo Moderne 

Designer Tomas Maier returns to Tokyo on a mission to save the iconie 1962 Hotel 
Okura—and promote the preservation of Japan’s modern arehiteeture. 


STEPPING INTO the Hotel Okura Tokyo 
is like being teleported to 1960s Japan: 
There’s the retro lobby, a bento box of 
wood paneling, hexagonal hanging lan- 
terns, and chairs clustered around lac- 
quer tables in configurations meant to 
resemble plum blossoms; the exterior, 
embellished with tiles in patterns of na- 
mako (sea cucumbers); the old- school bar 
where James Bond knocked back drinks 
in You Only Live Twice. For Tomas Maier, 
creative director of the Italian fashion 
house Bottega Veneta (and the son of an 
architect), it was love at first sight. 

“The first time I visited Japan was 
in the mid-1980s, and I stayed at the 
Okura,” he recalls. “I was taken by the 


beauty of the lobby, the staff in their ki- 
monos, the hospitality, and the details. 
The Okura was the beginning of my in- 
terest in Japanese modernism.” 

So when it was reported last year that 
the hotel— designed by architect Yoshiro 
Taniguchi and a potent symbol of Japan’s 
post-war revitalization— would be rede- 
veloped for the 2020 Olympics, Maier 
knew he had to make a pilgrimage before 
it was too late. He spent several days at 
the Okura and visited a handful of other 
modern classics as well, including the 
Nissay Theatre, with its ceiling of 20,000 
pearl oyster shells, the Yoyogi National 
Gymnasium, and Kenzo Tange’s 1964 
Kagawa Prefectural Gymnasium. Like 


these, many of the city’s mid- century 
masterpieces are at risk of demolition, 
earthquake damage, or renovation— and 
Maier wants them to get the protection 
they deserve. “Temples and castles in 
places like Kyoto are recognized as na- 
tional treasures, and the Japanese put 
great care into their preservation,” he 
says. “But those built after the war are 
taken for granted.” Now, Bottega Veneta 
has launched a campaign, spearheaded 
by Maier, to raise awareness about sav- 
ing Japan’s modern architecture, and to 
convince the Japanese that not all of their 
treasures predate the war. “It’s about the 
possibilities that exist in taking them for- 
ward,” he says. -Lindsay Talbot 
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PHOTOGRAPHS BY TETSUYA ITO/COURTESY BOTTEGA VENETA 





ms IIM THE DETAILS. 


You know every inch of your bike. Not just the 
engine size, or the color code of the paint. It"s the 
special details that only you know about. Like the 
way the exhaust opens up just right at 3,200rpm. 
Or that scuff on the footpeg you picked up while 
riding through Deal's Gap. 

It's the details that make your bike unique, and 
no one knows this more than GEICO. With 
GEICO Motorcycle insurarKe, you'll get coverage 
specific to your bike, and a team of people who love 
motorcycles as much as you do. 

When it comes to insurance. It's the littie things 
that make a big difference. Trust the details to 
GEICO Motorcycle. 
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geicoxom 1 1-800-442-9253 | Local Office 
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Quick Trip 


Besides Chantilly cream, the lyrics “Chantilly lace and a pretty face" might be the only 
association some of us have with the City of Light’s most overlooked nearby cousin. Next time 
you fly through Charles de Gaulle, pray for a long layover. 





Paris Match 


Castle, no 
crowds: The " 
Chateau de f 
Chantilly. ^ 




ON A MAP, Chantilly appears at first 
glance a mere suburb, a tiny enclave 
just an hour’s drive from Paris or 30 
minutes by train— often overlooked by 
visitors and even Parisians themselves 
as they make their way to marquee 
destinations like Versailles, Deauville, 
and the Loire Valley. But contributing 
editor and photographer Matt Hranek 
spent an afternoon there last fall and 
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came back gushing about this Renais- 
sance gem with its magnificent chateau, 
renowned horse-racing track, superb 
restaurants, and one of the finest art 
collections in France— in fact, all the 
beauty and elegance of Paris without 
the crowds and headaches. 

“The chateau and gardens, the phe- 
nomenal stables, the walks in the forest 
that abuts the town— it’s all divine,” he 


says. “And the fact that it’s so close to 
Paris and Charles de Gaulle is amazing.” 

Hranek visited the town when he at- 
tended the inaugural Chantilly Arts 
& Elegance classic car show, which 
was held on the grounds of the elegant 
nineteenth-century chateau. A turreted 
confection in pale stone, the Chateau de 
Chantilly is perched on a moat whose 
serene waters offer fairy-tale reflections 

Photographs by Matt Hranek 







;.OV[i:TISEMtN: 


DINING IN 


^ Must-Try Restaurants in Scottsdale 



ivHiLicu ujic ui iJic itjp z::> KcisiHiirdiil^ iii thcCuuiUry” by 
Virtii offers a chnn;j|irig menu of Metliterrunean delights crafted by ChefGio Oswr 
W rntscotfsihk. cwn 



THE MISSION 

I Ta lid- pressed cocktails 
and modern Latin 
t^gi^liie by Clief Mau 
Carter ire the hill- 
marks of ihis popular 
downtown resUnrant. 



FNB 

Locaf oigfinic Lngrcdb 
enis are the fouodi^bori 
of ChcfCharlccn 
Badman^s menu of 
soph U« tested coinforl 
food. Pair your meal 
whh aseketion from 
i-nH’scjcclusive Ariitona 
wine iisl. 

fii brestmmi Ftr.,f Din 




SASSl 

T h is No r t h Scot t sd a f c ge in 
features breathtaking 
Pinnacle Peak views and 
SoMtherii ji|>ec I cities, 

srtSsi.(^iz 



POSH 

Choose your favorUes from the list of 
seasonal ingredients end Chef joshua 
I leberr will create a custonii7.ed multi 
course meal just for you. 
po.^hsi^otisfhh.com 




ClTliECV PUBLIC 
HOUSE 

The menu at this 
up^scale downtown 
tavern is renowned 
for its selection of 
exceptional gastropub 
fare and imuwaiive 
cocklails. 


FiJr iTtforrrtuiwn dji i4h^f SMluhik resimirtitUt^ uili 800AI9rJ60l ur I'isir DhKlnSioihduUxmn, 






PROMOTION 


CONI>K A'AtiT 



ftiwler 



SPECIAL EVENTS, OFFERS. AMD OPPORTUNITiES FROM OUR FAVORITE PARTNERS. 





LET OAHU HAPPEN 

Give in to Oahy's embrace and invigorate 
yfiur ierisesi O ahu is Jiomt to “town and 
country" e*f!0^i&nces-rrorvi the e;<cltemont 
af Kbnolulu to the laid>i>aek charnl^ of Ibe 
f-cibled North Shore— each inrused with thre 
vibrant multicultural traditions of Hawai'l 

Takci -nurf lossons. yitit his-to-ris P^arl H^rbOr, 

meet lotols at hula festivals, and enjoy 
breathtaking suns^t&l 

vltit-oahu.oom 



MONTAUK YACHT CLUB 
RESORT A MARINA 

A. HampCons la^cy, the Montauk V^ctit Club 
ftesorl & Manna s serenely situated urr SS 
acres of waterfront property at the East Er^d 
of Lorug Island from charming viUas and 
guest rooms to the pmpressivE mega -yacht 
Marina- and remarkable dining, spa and tenriK 
center, this retreat was designed to make 
ffiemories that last forever. 

For reservatmfis, please call SQB.HYC.SfiCS 
or visit fnontaukvachtclub.com 



ADVENTURE IN AMARILLO 

Enter for a chance to win the ultimate 
^taway for two lb Arnarillb. T^sas. V^srt the 
tjpgradGS & Ektfds tab at Facebc?oh,eom/ 
CondeNiastTrave le r . 

HO IHIACHASE h£C£^{LWlf. lb ^Cd t,^l; iLidi. ^2 

li^BCKi^jciblTL/Cibn^dfNMt.' T'HvWpr «nd ellUi -an LTw 
A.E»lniE CJb SUrtfllOl AM Er Ffrbrjur^ 24. NO. TiOd «rrii 
n-sgi PM ET 72 . ZOIS cpwi iDfMl Wlidinil. Ol dv 

'aniiBd : : Of -pTraw. B-ncBpi ■mnlrryHii i^l ih* 

Spo™jr. 'niijrti or«:^ol“ ttic tjmiernci' lcJ!J«onMC UwwtcwmiFit 
Tihirikirv sr-:‘f mnWHilnlr Fjirrr^lliii fhftd |hi3<hH livhl ".Iw 
rubviirtTibia 'l^:^ UrtllM W*i**JO^ 

idf^*d*d i.RV diiriH tf.DOO Sporwr CixxHiP'^ciit 



SAIL IN LUXURY ABOARD CRYSTAL CRUISES" 

Exploi-a Northern Europe q> any worldwide dastinatipn pn an jll-mcJusive Crystal cfuisa 
and enjoy oiir lowest dv^ilabl'O fares when you book by April zms On b-oard. enjoy 
complimenrary select fin& wmes premium spirits. g'atiilKflS, specialty restaUJanl carting 
fealurmg the cuisine <of Nobu Hatsuhisa. and nnore- Aboard each new pact. ..each new 

ctey...iUhfoJcls v^ithuhforgeitablG eMpononces. Bagm a Story todayl 

To request yourfre^ brochure, yisit c ry stalcruEses^com/brocKyre or cei> BSB.fi 3 

Apply. S«4 cf:^ i-liAcnjBDE coin Tor d444 1 E 2DISCr^tElCFUi5iK. Slupi RDisi>Ltry Th4-B4hirfVH 



EXPERIENCE THE LUXURY OE 
THE MOUNTAINS 

Named Ffommers' Tpp IJS Travel Destiriatipn 
in 2015. Asheville, North Carol ir^. is the jewel 
of the Blue Rtdge Mountains. Food, music, 
art, cultu'e. and natural beauty provide a 
worrd-ctass experience with a smalf^town 
feel. Asheville has something few everyone 
and CcfoMno Mornings vacation properties 
are ycur passport to it all. Come discover the 
town you'll wish you'd always known! 

Ca ro 1 1 naM or n rngs.com/CN T 
Bfifi.AfiO.lfifiS 


VISIT CNTPASSPORT.COM FOR MORE! 





Quick Trip 



Chantilly is 
known as France’s 
horse capital; here, 
a performance 
at the Hippodrome. 

M Jockeys awaiting 
their race. 


0 The stables 
overlooking 
the Hippodrome. 
It’s most thrilling 
to watch the 
daily races right 
on the edge of 
the track. 


of the ornate building. Home to French 
noble families for centuries, it was par- 
tially destroyed during the French Revo- 
lution and reconstructed in the 1870s in 
faux- Renaissance splendor. The princes 
of Conde used it as a hunting lodge, and 
today its ornate rooms are adorned with 
their spoils and trophies: mounted stag’s 
heads and statues of hunting dogs— a 
very masculine decor. The last owner 
also left behind works by Fra Angelico, 
Raphael, Ingres, and others in 1897; the 
result is one of France’s most extensive 
art collections, considered by historians 
to be second only to the Louvre’s. 

Outside, the extravagance extends to 
the formal gardens— designed in the sev- 
enteenth century by Andre Le Notre and 
bedecked with fountains, clipped shrub- 
bery, and the rustic hameau, or mock 
village, that inspired Marie -Antoinette’s 
milkmaid folly at Versailles. Nestled 
between the miniature half-timber 
cottages stands an outdoor tea salon 


SEE 

Chateau de Chantilly 

You could spend an 
entire day within the 
castle walls, viewing 
the apartments, the 
artworks — its endow- 
ment states that the 
art is not to leave 
the premises — and 
the library, which has 
its own celebrated 
collection of illus- 
trated manuscripts. 
Clear your head af- 
terward with a stroll 


through the 115-acre 
grounds (Domaine 
de Chantilly). 

Henson Equestrian 
Center 

If you’re yearning 
for a good trot, 
the center offers 
guided tours of the 
town’s monuments — 
on horseback, of 
course — and the 
Chantilly forest (Do- 
maine de Chantilly). 

Musee du Cheval- 
Grandes Ecuries 


Equine lovers will 
adore the “Horse 
Museum -Grand 
Stables,” including 
the beautiful and 
surprisingly moving 
horse show. “I got 
really choked up 
watching it,” Hranek 
says. The renovated 
Hippodrome now 
hosts races year- 
round, which are 
especially thrilling 
when you’re “right 
on the edge of the 


track,” he says (Do- 
maine de Chantilly). 

Musee du Patrimoine 
et de la Dentelle 

Chantilly lace isn’t 
just the name of 
a 1950s pop song — 
the town did in fact 
produce the delicate 
handiwork for a 
brief period in the 
seventeenth century. 
Though production 
eventually moved 
west to Bayeux, the 
quaint “Museum 


of Heritage and 
Lace” still celebrates 
the town’s history 
of craftsmanship 
with drawings, 
sculptures, artifacts, 
and ephemera 
(34 rue d’Aumale). 

SHOP 

English Shop 

This eclectic store 
on Chantilly’s main 
street is a holdover 
from the nineteenth- 
century Anglophone 


community. Its 
shelves are stocked 
with British products, 
from Marmite to 
marmalade, as well 
as equestrian souve- 
nirs. The shop serves 
a proper afternoon 
tea as well (96 
rue de Connetable). 

Maison de la 
Porcelaine 

Chantilly is known 
for its porcelain, 
which the town has 
been producing since 
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HELICOPTER TOURS | RENOWNED AUTO MUSEUM 

Curiosity RETREATS 


'ConittNti^! 
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^GAT EWAY^ 

Canyons 

C 0 L o R A n o * 

Resort & Spa 


LimiliY AWAITS IN THE LAND OF AWE 


72 LUXURY ACCOMMODATIONS I CONFERENCE FACILITIES 


EQUESTRIAN CENTER I SUPERCAR DRIVING EXPERIENCES 


CUSTOMIZED EXCURSIONS [ CONCERT AMPHITHEATER 


: r 




#1 RESORT IN COLORADO 

#3 Resort in the United States 
#12 Resort in the World 




855 - 520-3378 

gatewaycanyons.com 




Quick Trip 



©Ask for a Classic 
room — done up in 
crisp sheets and 
toile — at the 
Auberge du Jeu 
de Paume. 

©The beloved 
French bistro Le 
Goutillon. 


0 A pastoral view: 
Looking out onto 
the grounds of the 
Chateau de Chantilly 
from the Auberge 
du Jeu de Paume. 


serving heaping clouds of the chateau’s 
most delicious legacy: its lightly sweet- 
ened whipped cream. According to lo- 
cal legend, Louis II de Bourbon- Conde’s 
maitre d’hotel, Francois Vatel, invented 
creme chantilly here in the seventeenth 
century, and the chateau is still known 
today as the “cradle of whipped cream.” 

Of course, no hunting lodge would be 
complete without stables, and the cha- 
teau’s are considered a masterpiece of 
eighteenth -century architecture. These 
days, the grand building, which once ac- 
commodated hundreds of hounds and 
horses, houses the Musee du Cheval— a 
collection of equine art, paraphernalia, 
and 31 horses of various breeds that per- 
form daily dressage shows. 

Finally, if art, architecture, and all 
things equestrian aren’t enough of a 
draw, the town’s excellent restaurants, 
Hranek says, “get it right in every way— 
from food to decor.” Who needs Paris 
when you’ve got all this? -Ann Mah 


the 1700s. This bou- 
tique atelier sells 
reproductions of the 
eighteenth-century 
hand-painted “Ka- 
kiemon” style (deli- 
cate designs inspired 
by Japanese patterns) 
as well as modern 
styles, all handmade 
(2 PI. Omer Vallon). 

Sporting Tailor 

Vincent Dumoutier 
creates made-to- 
measure hunting 
jackets, skirts. 


jodhpurs, and jockey 
silks in this century- 
old shop (36 ave. du 
Marechal). 

EAT 

Auberge du Jeu 
de Paume 

First, enjoy a drink 
before dinner at 
this Relais & Chateaux 
hotel’s bar; next, 
proceed to its two- 
Michelin-starred 
restaurant. La Table 
de Connetable, which 


continues Chantilly’s 
tradition of sumptu- 
ous feasts. Chef 
Arnaud Faye cel- 
ebrates local produce 
with a creative 
twist — standouts 
include turbot braised 
in seaweed butter, 
and roasted partridge 
dusted with coffee — 
which he serves in 
a serene dining room 
decorated in shades 
of beige and bur- 
gundy (4 rue Conne- 


table; from $385). 

Le Goutillon 

With its vintage 
posters, black-and- 
white-checkered 
floors, and patrons 
squeezed elbow 
to elbow on the red- 
vinyl banquettes, 
this Chantilly institu- 
tion (“the classic 
French bistro of your 
dreams,” Hranek 
says) offers tradi- 
tional French fare, 
flawlessly prepared. 


The chalkboard 
menu changes daily, 
but he recommends 
the steak frites and 
the sole meuniere 
(61 rue Connetable). 

Restaurant du Paro- 
le Hameau 

This family-run res- 
taurant in the Cha- 
teau de Chantilly’s 
garden is accessible 
only on foot. The 
shady alfresco dining 
area is the perfect 
spot to while away 


a lazy summer after- 
noon, and the menu 
offers dishes like 
duck confit, gratin 
potatoes, and salads 
studded with rich 
bits of sauteed 
chicken liver. Des- 
serts of fresh berries 
or house-made apple 
tarts are deliberately 
served plain — all the 
better to showcase 
the lavish dollops of 
creme chantilly (Do- 
maine de Chantilly). 
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YOU REALLY CAN HAVE IT ALL 





SEVEN SEAS CRUISES’ 


THE MOST INCLUSIVE 
LUXURY EXPERIENCE"** 



2-FOR-l FARES 

FREE 

ROUMDTRIP AIR- 
FREE 

ROUNDTRIP BUSINESS CLASS AIR' 
on: EUROPEAN VOYAGES 

FREE 

UNLIMITED SHORE EXCURSIONS 

FREE 

LUXURY HOTEL PACKAGE* 
FREE 

SPECIALTY RESTAURANTS 

FREE 

UNLIMITED BEVERAGES INCLUDING 
FINE WINES AND PREMIUM SPIRITS 

FREE 

OPEN BARS AND LOUNGES 
PLUS IN-SUITE MINI -e A R 
REPLENISHED DAILY 

FREE 

PR E -PAID GRATUITIES 
FREE 

WIFI THROUGHOUT THE SHIP" 
FREE 

TRANSFERS BETWEEN 
AIRPORT AND SHIP 


CALL LS44,4REGENT 
<l.a44.47S.436e> 

VISIT WWW.RSSCCOM 

OR CONTACT YOUR 
TRAVEL AGENT 


'Sw bad) e»ge ^ ejootfliw6 



THE MOST INCLUSIVE LUXURY EXPERIENCE*” 




FARES FROM $E.49S FER PERSON 
UP TO S1.10Q EARLY BOOKIMG SAVINGS PER PERSON Af^lD FREE AIR' 


• *500 PER EU-TE SHIPBOAflD CREDIT 

• FREE UNLIMITED WIR' 

MENTION PROMO CODE WHYCHOOSE 


KSBOM TO ROME 

AUTsUST 17, 2015 I 10 NIGHTS I SrtYP &!HS Mtiiritic»'‘ 

FARES FROM Se,999 PER PERSON 
UP TO $1,500 EARLY BOOKING SAVINGS PER PERSON pM FREE AIR' 


* FREE BUSINESS CLASS AIR* IN PENTHOUSE EU TES & HIGHER 

* BUSINESS CLASS AIR' FROM *739 IN ALL OTHER SUITE CATEGORIES 



COPENHAGEN TO AMSTERDAM 

SEPTEMBER 30. 2015 I 10 NIGHTS I SriJcn S™ Vbjscisrr* 


LfSBON TO CAPE TOWN 

OCTOBER 31. 2015 I 24 NIGHTS I Jilfcu ALjriiM’r* 


FARES FROM $10,299 PER PERSON 
JP TO $3,000 EARLY BOOKING SAVINGS PER PERSON Pm FREE AIR- 


FARES FROM $13,999 PER . 

UP TO $3,000 EARLY BOOKING SAVINGS PER PERSON Af<iD FREE AIR' 


• FREE BUSINESS CLASS AIR’ IN ALL SUITE CATEGORIES 


• FREE BUSINESS CLASS AIR' IN PENTHOUSE SUIlES fi HIGHER 

• BUSINESS CLASS AIR' FROM $1,299 IN ALL OTHER SUITE CATEGORIES 



UP TO 37 FREE SHORE EXCURSIONS 



SINGAPORE TO BANGKOK 

JANUARY IB. 20ie | 16 NIGHTS | Wii Scuji 

FARES FROM $12,399 PER PERSON 
UP TO $2,000 EARLY BOOKING SAYINGS PER PERSON Pm FREE AIR' 


ROUNDTRIP MIAMI 

NOVEMBER 12, 2015 | 10 NIGHTS | .Scicn NuvigeibTr^ 

FARES FROM $4,299 PER PERSON 
UP TQ $1.S0G EARLY flOOKlNG SAVINGS PER PERSON FREE AIR- 



SEVEN SEAS CRUISES’ 

CALL 1.e44,4RECENT (1,044.473.4363) I VISIT WWW.RSSCCOM 
OR CONTACT YOUR TRAVEL AGENT 
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TEMPTING SAVINGS FOR COOKS 

20% OFF 

One item in your next purchase at any Sur La Table stqre orsurlatabie^com 

USE CODE: TRAVEL15 

Qller BMpIrH IliS^pm ET, Tuesday, Mu<t\ ll. |DIS. tKclutfH gdtl cartli, prior purcluus. CDOlin^ cUs-ui, gilt 
dficj siiippio{. 0 w-tim* list pfl customer. Noi: rttseematiit ler c«H or Mrtlih jii^y oti«r qiier or dUciwiil Tt»t 
lollowing brands have diostn not lo partidiialt in this proiTHtiaric Brtnilt. Eimlc Htnr^. Global, Jora. MchenAid,. 
LtCreuieC, MauvIeUMIyatM.Sanulrc, Scanpan, ShurvVIlimtx.WUsItiorand ZvilllInrgJ.A. Hendtets. 

Qualifying or(^e^s ever S59 will automatical ly receive free shipping. 


STORES NATIONWIDE 
800 - 243-0852 
SURLATABLE.COM 










Well-Traveled 


#SOBEAUTIFUL 

How the most beloved— and least jaded— fashion jet-setter 
became the unwitting patron saint ofinstagram. 



CARLOS SOUZA touched down in San 
Francisco on a recent Sunday after- 
noon and dashed over to The Battery, 
the invitation -only social club designed 
as a refuge for the city’s blue bloods 
and their new Pacific Heights neigh- 
bors from the tech sector. After de- 
positing his expertly packed Rimowa 
trolley in one of the clutch of hotel 
rooms that the club retains for a se- 
lect few, Souza went straight to the De 
Young Museum for a cocktail reception 
honoring an old friend, designer Caro- 
lina Herrera. From there, he made his 
way to dinner at Gary Danko with De- 
nise Hale, the playful grande dame of 
San Francisco society. 

The next morning, wearing track 
pants and bright-white Valentino sneak- 
ers after an early hike up the windy 
trails of Land’s End, Souza headed to 
the Legion of Honor Museum, where 
curator Martin Chapman guided him 
through an exhibition devoted to the 
treasures of Houghton Hall, the English 
country house belonging to the Mar- 
quess of Cholmondeley. (“Clever girl!” 
Souza exclaimed each time he was con- 
fronted with fresh evidence of Sybil Sas- 
soon’s good taste.) An hour or so later, 
back in a blazer and swinging a green 
crocodile tote, Souza joined friends 
for a late lunch at Cotogna, where he 
hadn’t made it as far as his table before 
an older couple waved him over for a 
photo, explaining that they were two of 
the 35,000 fans of his Instagram feed, 
@carlossouzai3ii. “Fm not Brad Pitt,” 
he protested, offering his ready smile to 
the camera. Within minutes, chef Mi- 
chael Tusk was raining white truffles 
down upon a plate of fried eggs, which 
Souza happened to mention were his 
favorite substrate for these Piedmon- 
tese prizes. Then it was off to the Val- 
entino boutique, where social darlings 
Alexis and Trevor Traina threw Souza 


a party to celebrate #Carlos’s Places, his 
new book of photographs, before mi- 
grating with the entire group to a din- 
ner hosted by Ken Fulk, bon vivant and 
interior designer to Silicon Valley’s new 
billionaires. 

For Souza, the Brazilian-born global 
brand ambassador at the house of 
Valentino and a fixture in the fash- 
ion firmament for four decades, this 
whirl was all in a day’s work. Or was it 
work? From the moment Valentino first 


spotted him, a beautiful teenager float- 
ing through the colorful masses of Rio’s 
Carnaval in the 1970s, Souza has earned 
his living making work look quite a lot 
like play. No sooner had he arrived in 
New York than a smitten Andy Warhol 
persuaded Souza to shoot for Interview 
magazine, convinced that his sex ap- 
peal could make people do whatever he 
wanted for the camera. Other fashion 
mini- careers followed: He was a stylist 
at Harper's Bazaar and a model for Issey 
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greatgetaways 


AlWERltStM^NT 


BLISSFUL BALANCE 

( 7i(Tk in ft /a! tihnpi' up t/onr mintf, hodp. fimf npirit 


The Bo<2yHolidt9y promise of "give ua 
yOur body for a and 'iVO'll gwe yov 
back your mind" soms up the ethos of 
th*& N 6 it JrdvFi'er Gold Litt 

Df Sdb \X‘^ rhe only vaoaTbOn in 

the word to offer a oersonalizec 
vacation of welloess that blends beach 
and ioa. wellies 

The oceanf^ont alluncluaive enclave 
operates wt:rHn four oiii^ri—reiaxation. 
rejuvenation, extrcise. and diet, all of 
which a-tr ^iderit m eve-’ y afSpecl of the 
resorl ti?i|rnRri«nf"e Guests fSinvigOraie 


With an endless menu of fitness 
pS^Sses ffp-m yoga Pirates, and tai ghi 
to archery, golf, tennis, and spinning 
in a gSflss-enclosed treetop atudo. 
Guiests Can fzersonatize rheir vacation 
experience prior Co arrival Eo design 
tneif ideal program; do ss little or as 
much you like 

Ail stays include daily $ 0 ^ tfeatments 
in the Moorish-influenced 

weltness centre, which includes the 
exctusive Dl Micf'^aei Piage^ Sl^iri Ciihic 




Strike your getaway tjalance tocay. Go to thebodyhollday.com/cot. 



Give us your body for a 
week and we'll give you 
back your mind, of an the 

great beach vacations and spas in the 
world, cniy The Body Hobday offers you the 
very best of both in beautiful Saint Lucia. 
Tailor youf vacatiort to your wishes and 
choose from a fn&nu of weilness Options, 
sports and gourmet pleasures. It^s ali a body 
could ask for. To find out nnore about our 
exdus-iv^ read^f offer c&il ^1 688 877 4704 
or visit www.thebodyholiday.com/cnt. 

the bodyholida y 

LeSPORT 



Well-Traveled 


Miyake, among others. But mainly, 
Souza has been the house of Valen- 
tino’s dashing public face, the conduit 
between beautiful dresses and glam- 
orous women. (Remember the black- 
and-white gown from the Valentino 
archives that Julia Roberts wore when 
she won the Best Actress Oscar for Erin 
Brockovich in 2001? Souza made that 
happen.) He is also a charter member of 
Valentino’s small and near-immutable 
social circle. As a consequence, Souza’s 
life remains a movable feast of fashion 
parades and awards shows, galas, art 
fairs, society weddings, dinners on a 
boat or the slopes with assorted Euro- 
pean royals or their Hollywood equiva- 
lent-all of which he shares, generously, 
on his frothy, you-could-be-here Insta- 
gram feed. 

“We people from fashion, we travel in 
the craziest way,” says Souza, now back 
in New York— one of three cities, along 
with Rome and Rio, where he feels truly 
at home (although he is rarely there, 
he confesses, or anywhere, for long). 
Souza turned 60 last year, but his eyes 
retain their seductive sparkle, the mu- 
sic of his native Portuguese lingers in 
his voice, and he still speaks with a pen- 
chant for superlatives— a kind of lin- 
gua franca for those in his field. Souza 
came of age in the era of old media, but 
the hashtag seems made for him: That 
shorthand of social networking, with 
its power to distill and to aggregate, has 


Souza’s Top 5 


HOTELS 

Aman Resorts 
Worldwide 

The Carlyle, 

New York City 

Fasano, Sao Paulo 

Hotel Costes, 
Paris 

Ritz, Paris 

RESTAURANTS 

Al Moro, Rome 

Caviar Kaspia, 
Paris 

Satyricon, 

Rio de Janeiro 

Spotted Pig, 

New York City 

Sushi Yasuda, 
New York City 


PLACES 

Amalfi Coast 
(Amalfi, Positano, 
and Ravello) 

New York City 
Rio de Janeiro 
Rome 
Shanghai 

SIGHTS 

Borobudur Temple, 
Java 

Forbidden City, 
Beijing 

Hermitage Museum, 
St. Petersburg 

Museum of Modern 
Art, New York City 

Villa Doria Pamphilj, 
Rome 



Souza, left, and a friend attend a 
birthday party for Valentino 
at New York’s Studio 54 in 1978. 


allowed him to communicate via Insta- 
gram with anyone who might wonder 
what it’s like to be in Big Sur for Anne 
Hathaway’s wedding, or at Positano’s 
Le Tre Sorelle eating paccheri con zuc- 
chini. His book— which compiles three 
years of peripatetic posts accompanied 
by lists of favorite hotels, restaurants, 
museums, and shops— might come off 
as smug or showy in other hands. But 
it’s hard to begrudge Souza his glitter- 
ing life, in large part because no one 
seems more innocently awed by it all 
than the man himself. (Consider the 
euphoric hashtags, such as #socool and 
#sobeautiful, and the all-caps captions 
that he favors; in Souza’s world, nearly 
everything merits majuscules.) While 
many in his generation of fashion fig- 
ures still struggle with iPhone -era pa- 
tois, Souza may have found in it his 
true calling, as spiritual father to the 
selfie generation. 

“Contrary to what people might 
think, this is not really a new chapter, 
because I was always collecting im- 
ages,” explains Souza, who from the 
beginning of his career seemed to un- 
derstand that there was a place for him 
on both sides of the lens. “As soon as 
I arrived in the lives of the Valentino 
group, I would keep a chronicle of my 
daily activities in one of those Sierra 
Club planners. Like, ‘Woke up, had ba- 
con and eggs in the Hotel de Russie.’ 
Now, hardly anything in my life remains 
unphotographed. If I see beauty— and I 
see it in a drop-dead red carpet moment 
or through the windshield of a New 
York taxi in the rain— I take the pic- 
ture. Over time, fashion people get very 


jaded, high-maintenance, seen-it-all. 
Not me. I wake up and I feel like I’m 16.” 

IN AN irony in which he takes some sat- 
isfaction, it is his two sons who have 
pressed him to set down his phone and 
reconsider the breakneck pace of his 
life. “I got addicted to Instagram,” says 
Souza. “And this was my dilemma. I 
wanted to capture everything but still 
be present. My sons are both vegans, 
both yoga instructors, not into night- 
clubbing or drugs or @badgalriri” (Ri- 
hanna’s racy Instagram). “They say, 
‘Daddy, with your hectic life, you can’t 
wake up and reach for your phone. You 
need to meditate for five minutes.’ So 
now I meditate for five minutes . . . and 
then I reach for my phone.” 

It’s also why, once a year, Souza slips 
off the axis of fashion in favor of a trip 
with his sons, preferably somewhere 
unfamiliar, where he knows no one and 
doesn’t speak the language. “Like the 
Romantics,” he says, “traveling to North 
Africa to enlarge their vision.” On these 
journeys, Souza swaps the Babylonian 
opulence of the Valentino entourage 
for a quieter luxury to which he was 
introduced years ago, when the late Co- 
lombian tycoon Julio Mario Santo Do- 
mingo and his wife, Beatrice, took him 
to Bali. “This was a special moment for 
me,” Souza explains, “because I realized 
that a simple, bare, Zen approach— the 
absence of things— was, for me, the ulti- 
mate elegance.” 

The moss garden of Saiho-ji in Kyoto, 
the long black swimming pool at Aman 
Resorts founder Adrian Zecha’s Villa 
Batujimbar in Bali, the Mortuary Temple 
of Queen Hatshepsut in Luxor, its tiers of 
columns carved into the tall golden cliffs; 
all of these represent Souza’s ideal of 
“refined calm,” one he’s replicated at his 
Brazilian country house in the moun- 
tains of Nova Friburgo, an area settled 
in the 1820s by the Swiss. Here, Souza 
spends his days pruning trees to stem 
the encroaching lushness (“Pruning is 
probably my greatest addiction,” he con- 
fesses). The lack of signal makes Insta- 
gramming impossible— although every 
few days, he admits, he drives about 15 
miles to upload new photos. -Rob Haskell 
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GENERATION5RESORTSHOTELSXOM * K 6 S 8 . 7 5 4 . 3V 07 ■ KARISMAHOTELS.COM 




Introducing Gourmet Inclusive Generations Resorts. 

Remember all those beech vacations you loved as a kid7 Well, we've created 
a beach vacation for a new gencmlion. Welcoirte io Gene ration a Resorts - 
McKico's prcmtonj All Suite, All Butbr, All Gourmet tu^ury resorts, sstueted On 
the best beaches ir> Rh^^iera Maya. 

— Ge-neralSort^ Resofls. wor^ d&signed for today's wo^ld 
of blended and extended families,, wUh spacious oceanfront 
1, 2 and 3 bedroom Jacuzzi* and swim-up suites, personal ooncierg&s and 24-hoijr in-suite 
dining expediences for every taste. From lobster tail to chicken lingers, the Karisma 
Gourmet Inclusive'* Experience means everyone gets what they vyani, when they want 

Whether you choose the intimate Generations 
Maroma on award-winning Mafoma Beachn or 
the AAA Four Diamond Generations Riviera Maya, 
with its oceenfront Gourm-et Dining Tower, you'll 
discover everything (fom beach butlers and 

romantic couplers massages to our Eko Kids Cfuh^“, Little Eko Chefs programs, 
5nd awallabte nanny services, all in some of the most beautiful p:aces on Earth. 

K A R I S M A 

GOURMET 
IINJCLUSIVE 

E H P E fl I E h C E 


Qrirv jj 





GENERATIONSRESORTSHOTELS.COM 


1 .3SS. 754. 3907 


KARISMAHOTELS.COM 







PROMOTION 


CONI>K A'AtiT 



ftiwler 



SPECIAL EVENTS. OFFERS. AND OPPO R TU N ITEE S FROM OUR FAVORITE PARTNERS. 



LLIXURY FOR REAL L^FE 


VISIT FLORIDA 


Cnnfie Nnjil Tr^wfennvWi^ci a citMtpri gmup of rastpmflkflr'; Toexnpnpnfp Monngriin's liisfury 
appliances firs!Ef>andi at the Manogram Design Center in New York City. Gtjesfcs participated 
in a live^v cookmg and enlerbainijig demanslration with Chef Ta^ere Southwell while enjoying 
delectable seasonal hors d ocuvres and cocktails. 

Pfan yo-uf visit to the Monogram Design Center at mone-g rain .c onn 

^illOVAm OM^gi' AdChiiiCtf fL SatTi lOl'i PHnST. 


With a^S miles of beaches and everage 
temps in the 70s. the Sunshine Elate will 
warm you up thhs winter. PJan your luxurious 
winter escape at vlsltflorida.com 



TRAVEL SMART. TRAVELSCAPE. 

Whether your next destination is far-flurig 
Of nghl around the corner. TRAVELSCAPE 
services Conde Wasf 7>ave/er readers with 
exc-usive access to additional inFormation 
about products and services from our 
trusted partners, including hotets. airlines, 
destinations, and more. Visit cnlpassport.com 
and simply nil out a reouest online to get 
news and information delivered to wurhome. 



WE'LL NEVER CHANGE OUR TUNE 

Here in The Florida Keys, our song has 
remamed the same For more than a 
century. We don't give in to the pressures 
of modefnlzalion. We protect our natural 
surre!ur>dir>gsforall they re worth. This means 
that whether youYe diving in Key Largo, 
fishing in Islamorada. kayaking in Marethon, 
camping Fn Big Pme Key, or kicking back m 
Key West you'll see Florida in its natural state. 
Pure and simple. So come visiL We think 
youll be singmg pur praises, too. 

Fla-keys.Cdm 

iOD.FLA.KEY^ 



DON’T MISS THIS YEAR’S 
SIMPLY STYLIST FASHION AND 
BEAUTY CONFERENCE IN L,A 

The road to 3»com|ng the rveict big blogger 
or stylist starts aE rhc Simply Stylist fashion 
& beauEy confororvco in Los Angeles Join 
carccf-miFvcied fsshioriaf^d bceuty buffs fora 
day of learning, networking, and corwiecfirvg. 
hosted by El's CatE $Adlef on Marcli 20^5. 

Visit sJmplystylLit.com lo Purchase- yOur Ei:lte|. 


VISIT CNTPASSPORT.COM FOR MORE! 








-irti i Milan is more than 

r Italy's business capital 
^ iwl ; I or transit hub, an 
^■jB 1 ^ industry town living in 
the shadows of the 

more camera-ready Florence, Venice, 
and Rome. No one knows this better 
than American expat J. J. Martin, 
fashion writer and founder of lifestyle 
site ladoublej.com. In her 13 years of 
living in Milan, she’s come to see what 
her friends know well: that it is a 
city as stubbornly passionate about 
maintaining its sense of tradition as 
it is dedicated to innovation. Here, 
she mines the black books of some of 
the country’s leading fashion designers 
and members of the creative class— 
and opens up her own. 


Shop Like a 
(Fabulous) Local 

After Marni and Gucci, 
it’s time for the quirky and 
under-the-radar. 

Casa del Bianco 

“I love the city’s historic 
boutiques,” says Angela Missoni, 
who counts this almost 200-year- 
old linen shop as one of Milan’s 
best. Everything from bed sheets 
to children’s clothing is made-to- 
measure here (Cor so Magenta 2). 

Giolina & Angelo 

Veronica Etro likes to pick up 
gold rings and charms— all of 
which are handmade and can be 
personalized with names or 
initials— at this tiny jewelry store 
in Brera (Via Solferino 22/a). 

II Valore Agglunto 

Alberta Ferretti loves this small, 
hidden shop that specializes 
in vintage furniture. “You can 
find unusual pieces here, like 
armchairs covered in rare fabrics 


and interesting garden furniture,” 
she says (Via Mameli 3). 

UOro del Farlocchl 

A cabinet of curiosities in Brera, 
this sprawling vintage shop has 
rare collector’s items (Chanel 
memorabilia, retro toys) and eye- 
popping objets (eccentric oddities, 
unusual statues). “I’m crazy about 
their vintage teddy bears,” says 
Canali creative director Andrea 
Pompilio (Via Madonnina 13). 

Raw 

This design shop (above) has a 
well-balanced mix of vintage and 
contemporary decorative items. 
“It’s impossible to leave without 
buying something,” says Rochas 
and No. 21 designer Alessandro 
Dell’Acqua (Via Palermo 1). 

RublnaccI 

Famed Neapolitan tailor Luca 
Rubinacci recently reopened his 
Milan boutique on the Via del 
Gesu, which is lined with ateliers 
specializing in bespoke shoes, 
suits, and everything in between- 
making the street the city’s official 
menswear hub (Via del Gesu 1). 
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BRIGHTENING THAT'S 
LIGHT YEARS AHEAD 


Introdjcing New Strivectin 
Intensive Illuminating 
Serum powered by NIA-1 14 
technology and breakthrough 
brightening actives. This 
high potency, clinically 
proven treatment significantly 
enhances skin clarity for 
a radiant, even looking 
complexion. 

86% saw brighter skin' 

86% saw improved 
skin texture' 

81 % saw more even 
skin tone' 


UlimiTlip 
fl-: liV 


PROMOTIOW 


CON Dp. NAST 



A first of its kind, shorter-than-a~short film festival. 


Celebrating extraordinary moments from around the world — made 
in minutes, shared in seconds, lasting forever, and made by youi 



6 to 60 seconds o1 inspirational travel videos, 
in one of four categories: 



WHEN 

WHERE 


Submissions begin February d. Winners will be 
announced in April. Sign up for email alerts and 
see full contest rules at cntraveter.com/shorties. 


On cntrave1er.com /shorties. Submissions will also 
take place on Facebook, Twitter and Instagram by 
using #TravelerShorlies and #Contest Entry. 


SponsofQd by 



NORWEGIAN 

CflUISE LINE' 


SUBMISSIONS BEGIN FEB 9! WWW.GKTR&VELER.COM/SHORTIES 
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Black Book 


The Suite Life 

Style rules in this town— and its lavish 
hotels are no exeeption. 

Bulgari 

The first hotel from the luxury jewelry 
brand is an instant success, with 58 
sleek guest rooms accented with black 
marble and teakwood floors, and a fabulous 
tranquil garden that draws the fashion 
crowd for an alfresco aperitivo or lunch in 
spring and summer (Via Privata Fratelli 
Gabba 7/b; from $813). 


DO OR DON’T 

RllfllE 

TO (ET Yllll 
tELlTO EIX 

Separating the 
tourist traps from 
the truly terrifie. 

DO 

IL MASSIMO DEL 
GELATO 


Grand Hotel et de Milan 

If modernism isn’t your thing, try this 
nineteenth- century mansion (below)— once 
the home of Verdi— where antiques, oil 
paintings, and Oriental rugs are scattered 
throughout the 95 guest rooms. Bonus: La 
Scala, the Via Montenapoleone, and the 
Duomo are all just a five-minute walk away 
(Via Alessandro Manzoni 29; from $232). 

Maison Borella 

This beautifully renovated building from the 
1700s is Milan’s only waterfront hotel. Its 
lovely location— right on the Navigli (the city’s 
canal system)— is an exceptional asset when 
the weather is warm and you can sip a 
cappuccino on your room’s geranium- lined 
terrace (Alzaia Naviglio Grande 8; from $197). 





Beyond the Duomo 

A eultural must-see list. 

Accademia di Belle Art! di Brera 

This fine art school is one of fashion designer 
Andrea Pompilio’s favorite destinations in 
Milan. “Don’t skip the botanical garden 
out back— just remember to bring mosquito 
repellent!” he says (Via Brera 28). 

Casa degli Atellani 

Dsquared2’s Dean and Dan Caten have a thing for 
hidden palazzi. They love this enchanting 
fifteenth- century home (above) where Da Vinci 
lived while he finished painting The Last Supper. 

By appointment only (Cor so Magenta 65). 

Casa-Museo Boschi Di Stefano 

Mansions-turned- museums are a Milanese 
specialty, and while this home near the Milano 
Centrale train station— designed in the 1930s 
by Piero Portaluppi— isn’t as well known as 
guidebook classics like the Villa Necchi Campiglio, 
the Museo Poldi Pezzoli, and the Museo Bagatti 
Valsecchi, its collection of twentieth- century 
modern art makes it a must (Via Giorgio Jan 15). 

Chiesa di Santa Maria 

Presso San Satiro 

Visit the gourmet food emporium Peck (Via Spadari 
9, in Centro), then take a quick peek inside this 
fifteenth- century church— the gilded friezes and 
Gothic frescoes are spectacular (Via Speronari 3). 

Mazzucoteiii’s Cat 

Keep an eye out for the early-twentieth-century 
wrought iron work of Alessandro Mazzucotelli, 
which adorns many of Milan’s Liberty- style 
buildings. According to furniture designer Barnaba 
Fornasetti, the artist’s metal cat on the facade 
of this private palazzo in Centro is one of the city’s 
best-kept secrets (Corso Monforte 43). 
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Black Book 


For more insider intel on your 
favorite cities, check out 
our nev destination guides online 
at cntraveler.com/destinations. 



How Not to Look 
Like a Tourist 

Don’t order a cappuccino after 
11 A.M. Here, it’s a breakfast drink 
and much too heavy to ingest 
after a meal (and remember, 
Italians take it standing up at 
the bar, not at a table). 


There’s a right way to order 
in a cafe: Check out the pastries 
or sandwiches in the display, 
order and pay at the cashier, then 
bring your receipt to the barman, 
who will serve you at the bar. 


Avoid the cafes in the tourist- 
ridden Galleria and Corso 
Vittorio Emanuele II as well as 
around the Duomo. The only 
exception: the brilliant Zucca 
cafe, in the Galleria Vittorio 
Emanuele II. Tourists swarm 
the tables, but there’s a delightful 
old- school local crowd at the 
bar (standing, of course). 


Where Gan I Eat... 

...quintessential Milanese 
cuisine in a classic trattoria? 

II Carpaccio is Tod’s menswear creative 
director Andrea Incontri’s go-to. “The 
interiors are simple and the fresh ingredients 
are all on display,” he says. “They have 
the best puntarelle and cime di cicoria” (Via 
Lazzaro Palazzi 19). 

...dishes like Nonna 
used to make? 

Fashion designer and Canali creative director 
Andrea Pompilio says La Bettola di Piero is 
all about the traditional dishes— his favorite 
is le uova al tegamino con gli asparagi (fried eggs 
with asparagus)— and it has the best desserts 
in town, too (Via Orti 17). 

...in the next hot 
neighborhood? 

Fashion editor Anna Dello Russo loves 
walking her dog every morning through 
the city’s new Porta Nuova district. “It’s so 
modern— it’s the new Milan,” says Dello 
Russo, who often stops by the cozy bistro 
(Petit) Milano (whose dining room is shown 
above) for a bite (Via Amerigo Vespucci 5). 

...in a room full of locals? 

“There are no tourists at Tagiura,” say 
Dsquared2 duo Dean and Dan Caten, 
who come to this family- run trattoria for 
tortellini pasticciati (Via Tagiura 5). Just around 
the corner is Ceresio 7, the twins’ own 
chic rooftop restaurant with two swimming 
pools— the perfect setting for a glass of 
prosecco (Via Ceresio 7)- 



wiifii rio’Vf 
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Babasucco’s fresh- 
pressed vegetable 
and fruit juices 
can be delivered 
straight to your 
hotel room, and you 
can order enough 
for one, three, 
or five days. Just 
store them in your 
mini-fridge and 
grab them when 
you can’t possibly 
have another 
spoonful of gelato 
(babasucco 
.com; six for $70). 


Don’t try to have lunch at a 
bar, a cafe, or even a restaurant 
during the off-hours of 2:30 
through 7:30 P.M. However . . . 


Embrace the mini-meal. The 
Italian tradition of the fully 
stocked aperitivo spread was born 
in Milan. Order a drink starting 
at around 6:30 p.m. and you’ll find 
it comes with a complimentary 
plate piled high with mini por- 
tions of risotto, pizza, prosciutto, 
mozzarella, and olives. 
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CALZOLARO; COURTESY BABASUCCO 



HAVE YOU BEEN TO 
OUR TASTING ROOM LATELY? 


Discover vibrant local markets, learn traditional 
cookinf* techniques, and savcir authentic regional dishes with 
Oceania Cruises' enriching Culinary Discowry Tours™. 

Back on board, create culinary' masterpieces in our state-oi-the-ari 
Culinary Center, tlic only hands-on cookiiig school at sea. 


Oceania cruises' 

Ymr World Ysutr Way7 


Award'Wrnning Mid-Size Ships | Firtesi Cuisine At \ Uestinationi Speciali!>ts | ExEraordinary Value 


CALL dSS-OCEANfA f85S-62 3-2642) | VISIT OCEA^IACRUISES.COM/C^JT OR CONTACT YOUR TRAVEL AGENT 





2 for 1 Cruise Fares 
plus Free Airfare* 

Early Booking Savings 

up to $3/000 

50% Off Deposits 

Available on select wyages 

Free Pre-Paid Gratuities 

Free Unlimited Internet 

Shipboard Credit 
worth up to $300 

Available on select voyages 
Ask ter promo code: VVV02tl15 






ISLES & EMPIRES 

Rome EoVenirn [ Et diys 

PAc\y X July 17 , 19 Ocrd>cr JO/ 2015 

■RHjmt: (CiviJiHVL'^Lhia), EkitrcnUi/CapriH Mdly: 
r.-mnnini Italy; Arjjnstoli (Cephalonij)/ ■GrfNX’p; 

J<ot 43 r, iVkmTenefifo: Zadar. Croalia; 

KopKTi SlovMLfiiii; Vcnicc’j Itjly m'crftt^hi 


FUEl RROTHUkF F.ARF 

frttfn ptT 


bFliLlALDI'FtW FAkL 

liftrftftJw (vu^ ywi^Lp.' 

fn™ *2,799 |WV glJtll 



SCANDINAVIAN TREASURES 

SUstkholm Ns Osfwniba^rn [ ly d- 3 yi 
June 17 ^ June 27 *. 2015 


SkKkhutrrsH Swicdt-n; TiilSpnri. 

$ 1 . B«a|:c.!riilsur^. Rti^tiia 

I lebinki/ I'inkincl; Kigi, l..'iiviri; klaipcd.i^ MtKtNinia; 
Dcthil i.WdnlcillLirtiJeE, Germany; 

Cf^p 4 *n^ti^r^t^f^r lienin.irk 


full BKtX'NURF FARf 
pmm ^ 1 0, 5 


5F^C:iAL OFFEJS FARE 

fi^ir Arrir?. 

frrMH ^3^99?) 


R(\Tfic itiffl!fjiry - pon Dfdrr wrfi vary. 



SCANDINAVIAN SOJOURNS 

Ltsodon 1 q C( 3|H."nll*igt‘il | 1 2 dayy 

-^',l^J(CJ;J^lly 7. 2015 

ioiHlcu’i CSouibam^ncm)/ UK; 

Bnj^H Btjlj'ium; Amslerdain, Netberlandy; 

KtelC^rial Trarisit: $Nx k^<Jrn, 

Hi'IsiiikiH FifiLind; St. Pt-h-isbyrKi, Russbii 

ralhniT/ FsNlni^j; Klai|H:tia^ L.itEiuani;i; ■t.idansk, f^sUncI; 

OtfXTiihajiiTi, t^enimaJ'k 


FUEL BRCXIHURE FARE 

frpffl pti RirCH 


SPECIAL OFFER FARE 

trrMli ^5,4^^ jst-^ glF.-a 



FOR BEST AVAILABLE FARES 

CALL aSS-OCEANIA { 055 - 623 - 26 ^ 2 ) 

VISIT OCEANlACRyiSES.COM/CNT OR CONTACT YOUR TRAVEL AGENT 


Oceania cruises* 

Y&ur WqM ^ay.* 


f|F(^DOS 0 FOLLOW US Q READ OUH BLOC 



r 2014 -a 
V PICK* J 

(UllSEiM 


RC'rogTiii^ Wnddwid^ ter 


'f jn oAyxi^ nuu^i i'lAi. Ml Fira >« ^ poiai u U± 6^bn, vihd hr taiMs ri UnU ^ihlHid Zicidi ais;id ili Mh ctoifmi luihd rilmt ivtcc;'. hr 
i#m bwiw ^ iUfM iTfEHTM K #y 1 n *. ^ 01 bfcws inKr U vOfun Ou^ iw Kwm nruJ MPtnl tw IMU mhI )fmvA vrf mtmm 
U iH i j i imp l iHl iK ionlEutife. 2 hr ] Hri En^ i^iv Sii^ M luri in Hto/H Fii B-ndtoV Fkes. heJi 'etb lyr id hm HuAd -■ Mtoll uhi m il 
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ON LOCATION: KASHMIR “I was standing by a courtyard outside the fourteenth-century Shah 

Hamdan Mosque in Old Town Srinagar, trying to capture the flocks of pigeons, when suddenly this boy appeared 
at my side. Just at that moment the light was perfect. I turned my camera as quickly as I could and got only one frame 
before he left. It was one of those miraculous, completely unexpected shots.” -Brian W. Ferry, October 27, 2014 


Photograph by Brian W. Ferry 


MARCH 2015 / CONDE NAST TRAVELER 87 



In central Portugal’s Alentejo, Guy Trebay finds a region 
with robust cuisine, hot temperatures, medieval 
villages-and landscapes with a transcendental, soulful 
beauty virtually unaltered for centuries. 


ETERNAL SUNSHINE 


Photographs by Matthieu Salvaing 
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I F THERE exists a better way to see 
a landscape than on horseback, 
I’ve yet to find it. The world looks 
fine from high in a saddle, earth 
moving swiftly beneath you, air 
that much fresher six feet off* the 
ground. Or so it seemed to me 
one mild late-winter afternoon in 
the Alentejo, that sleepy region in 
south-central Portugal that occu- 
pies a third of the country’s overall landmass and 
is populated by far more creatures that get about 
on four legs than on two. 

I was astride a piebald Lusitanian gelding called 
Uruguay, a horse so stout that I had to bow my legs 
to reach the stirrups. Trotting alongside me was 
a chatty 19-year-old local atop a jittery, wild-eyed 
mare. The two of us were hacking across a thou- 
sand-acre spread whose name in English trans- 
lates roughly as Oak Tree Ranch. Squarely set on a 
hill in its middle stands Casa No Tempo, a modern- 
ist stucco farm complex designed by the visionary 
Lisbon architect Manuel Aires Mateus. I’d been 
lodged a few days here, in a hilltop house overlook- 
ing a wide-open agrarian landscape given over to 
olive groves, serried vineyards, and forests of the 
oak that provides most of the cork on the planet. 

A short while earlier, we’d ridden through an 
orderly copse of these oaks, in which each tree was 
neatly painted in white with an Arabic numeral 
3, and then, upmeadow along the ranch road, a 
stand of oaks labeled 5. It would be a while before 
I learned the rationale behind this system; for that 
moment, it was enough to submit to the irrational 


magic of riding through a forest of numbers. 

Magic and a certain illogic would in fact come 
to characterize the days I spent in the Alentejo, a 
12,000-square-mile area of rude poverty and tran- 
scendent beauty, of undiscovered cultural riches, 
of ecclesiastical grandeur and primitive country 
faith— a place of whose existence I’d been more or 
less ignorant a month before. 

Though there are some who have lately taken to 
calling the Alentejo the new Tuscany or the next 
Napa, I’m not so sure. It cannot be said that the 
Alentejo is unknown, exactly— coastal Comporta, 
with its white sand beaches and riverine marshes, 
has long been a haunt of the rusticating Continen- 
tal ultra- rich— and yet everywhere you go in an 
interior reached along fine toll roads constructed 
when Portugal joined the European Union, you 
find somnolent towns, austere hilltop fortresses, 
villages that seldom see an outsider. 

“The Alentejo is a land time passed by,” I was 
informed by Libanio Murteira Reis, a onetime his- 
tory professor who now conducts tours in Evora, 
the regional capital, and its surroundings. More 
precisely, perhaps, it’s a place time washed over in 
successive waves, each epoch leaving its material 
tidemark behind. Within a single pie- shaped slice 
of Evora city, for instance, stand a first- century 
Roman temple, a severe twelfth -century cathe- 
dral built atop the rubble of an ancient mosque, a 
fifteenth- century convent, and a sixteenth- century 
palace where zealots of the Inquisition condemned 
heretics to their gruesome fate. 

“In the Portuguese mind, the Alentejo is known 
for relaxation and very good preservation of 


Previous page: 

A terrace at Villa 
Extramuros, a 
contemporary retreat 
just north of ^vora, 
Alentejo’s capital. 
Below: The 
whitewashed castle 
at Estremoz, one of 
a handful of virtually 
unvisited hill towns in 
the central Alentejo. 
Right: A foyer at 
Pousada dos 
Loios, a monastery 
turned boutique 
hotel in Evora. 
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Queijo fresco with 
thyme-infused 
olive oil at Casa 
No Tempo, a stucco 
farm compound 
remade as an elegant 
modernist B&B. 

Left: The entrance 
to the former 
convent of Santa 
Maria de Flor da 
Rosa, now a small 
hotel called Pousada 
do Crato, in the town 
of the same name. 
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nature,” Murteira Reis remarked mildly one 
morning over a cup of the strong coffee with which 
the Portuguese dose themselves as if medicinally. 
“And,” he added with considerable understate- 
ment, “the food and the wine.” 

If anything bids to put the Alentejo on the map 
of mass travel, it is, as Wine Spectator recently 
predicted, its wines. Before leaving Lisbon, I 
dined at Belcanto, a restaurant run by star chef 
Jose Avillez, whom Ferran Adria once tipped as 
his likely successor; the wine list there proudly 
showcases the country’s many fine vineyards 
and vintages. Conducting me on a tasting tour, 
a young sommelier named Nuno Oliveira Silva 
made liquid detours to the award-winning nes- 
tings from northeastern Beira, the light merlots 
produced on the island of Madeira, and the floral 
reds and mineral whites made by little-known 
wineries scattered throughout the Alentejo. The 
revelation was the whites, so fresh and brightly 
structured— in many cases made from varietals 
singular to the region, notably the tough-skinned, 
plump-bellied grape called Antao Vaz. 

The next morning I headed straight for Evora, 
traversing the Tagus River (for which Alentejo— 
which translates to “Beyond the Tejo,” or Tagus— is 
named) in brilliant sunshine along the ii-mile span 
of the Vasco da Gama Bridge. In little more than 90 
minutes, I was hauling my battered Globe-Trotter 
into the Convento dos Loios, a stolid fifteenth- 
century monastery converted into a small hotel. 
My second-floor suite— or “cell,” in keeping with 
the cloistral theme— had a distinctly oddball ar- 
rangement. Its two high-ceilinged rooms over- 
looked a walled garden from whose pool powerful 
chlorine zephyrs wafted up through the windows. 
Plastering the vaulted ceiling were murals depict- 
ing idiotic-looking putti; below them, a series of 
medallion portraits portraying Portuguese no- 
tables, including the great poet Luis de Camoes, a 
gloomy customer with a hipster beard and just one 
eye (the other was lost in battle). 

The suite’s interior spaces hardly mattered, 
though, since right outside the door was the aus- 
tere stony grandeur of the public ones— broad bal- 
conied corridors and wide stone stairs overlooking 
an enclosed quincunx garden, where ten days be- 
fore Christmas orange trees were still laden with 
ripening fruit. 

It’s often noted that Portugal receives 3,300 
hours of sun yearly— a lot more than my home- 
town, though perversely Lisbon and New York 
City lie at the same latitude. And throughout my 
time in the Alentejo, the winter skies remained 
the blue of a duck egg, bright and furnished with 
the extravagant cloud formations that, in a place 
lacking a particular geographical raison d’etre— 
no river, shoreline, mountain range, or coast- 
function as the local sublime. 


For at least two recorded millennia, Evora 
was important to an assortment of conquer- 
ors and migrants, and their monuments remain 
tightly jigsawed within its Roman, medieval, and 
seventeenth-century ring walls. Compact and 
steep— with a population of 55,000, less regional 
metropolis than glorified town— Evora has the 
intimate feel of a walled city, a sensation ampli- 
fied by the fact that its colonnaded squares. Ba- 
roque churches, and Ducal Palace are linked by 
a series of radial passages with names like Street 
of the Countess’s Tailor or Alley of the Unshaven 
Man. That it’s a university town enlivens what 
might otherwise feel like a pretty but moribund 
civic history lesson: one looming and dour an- 
cient cathedral; 20 important though subsidiary 
churches; a handful of outstanding yet seldom- 
visited museums. Graffiti scrawled on old walls 
(love sucks) jolts the visitor into awareness of 
Evora’s vital present, something you would not 
necessarily surmise from the general air of desue- 
tude-embodied by a grumpy old cobbler I visited 
who’d occupied the same hole-in-the-wall shop 
for the past 50 years. 

“THE ALENTEJO has all the conditions to be a des- 
tination, but it is not yet,” said an acquaintance 
in Lisbon. For me this was good news, since it 
meant that on a clear December morning I could 
find myself wandering the cobbled streets of the 
boat-shaped citadel village of Monsaraz— first 
fortified by the Knights Templar— as its lone 
visitor. For an hour or so, I inhabited the dream 
of being sole proprietor of this austere white- 
painted fortress; ransacking a small shop where 
a Dutch transplant named Mizette Nielsen sells 
refined blankets and shawls woven according to 
local traditions that she was instrumental in re- 
viving; climbing the ramparts to an enclosed bull 
ring; gawping stupefied at the 360 -degree vista 
of cultivated farmlands; puzzling, finally, at the 
austere Church of Santa Maria da Lagoa, over 
a carved-wood frieze depicting prayerful sin- 
ners engulfed in purgatorial flames. Something 
about these eternally doomed beings struck me as 
eerily familiar, their visages haunting. Not until 
I was back on the road out of town did it come to 
me: Fatefully bored, awaiting deliverance, those 
gilded sinners looked like the types I see all the 
time in the front row at fashion shows. 

For all that Monsaraz is exceptional, it is far from 
unique. Also roughly equidistant from Evora are 
Vila Vigosa, site of the austere marmoreal Ducal 
Palace, which was once the seat of the noble Bra- 
gangas; the fortress town of Elvas; hilly Estremoz; 
drowsy Redondo; and, somewhere in the remote 
countryside, the stubble fields from which rise the 
famous Cromlech of Almendres, often called the 
Stonehenge of Portugal. All that is known about 


Opposite, clockwise 
from top left: 

Interior details at 
Pousada dos Loios, 
a former monastery 
that’s now a hotel; 
modern architectural 
touches at Pousada 
do Crato; saddling 
up for a hack through 
the oak forests at 
Casa No Tempo; 
cows grazing in a 
field on the way from 
Crato to Arraiolos. 


STAY 

Casa No Tempo 

HERDADE DO 
CARVALHO, SABU- 
GUEIRO ARRAIOLOS; 
from $600. 

Pousada dos Loios 

LARGO CONDE 
VILA-FLOR, EVORA; 

from $145. 

EAT 

Belcanto 

10 LARGO DE SAO 
CARLOS, LISBON. 

Botequim da 
Mouraria 

16 RUA DA MOURA- 
RIA, EVORA. 

Restaurante 
a Maria 

12 RUA JOAO DE DEUS, 
ALANDROAL. 
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Left: The zero-entry 
swimnning pool 
at Casa No Tempo. 
Below, from 
left: A worker in 
the fields at 
Casa No Tempo; 
slivers of ham at 
Mercearia Gadanha, 
a restaurant in 
Estremoz. The local 
black pigs — and 
others shipped in 
from as far away as 
Spain — feast on 
acorns from the 
Alentejo’s abundant 
oak forests, which 
gives the meat 
an extraordinarily 
complex flavor. 


this surrealist assortment of phallic monoliths is 
that they date to the sixth century B.C.— that and 
the fact that, by some perplexing oversight, they 
went almost entirely undiscovered until 1966. 

A kind of wondrous peculiarity came to seem 
more normal the longer I stayed in the Alentejo, 
where a Baroque palace might stand in the relative 
middle of nowhere; a severe church entablature 
might be ornamented with sculptures depicting 
four figures of Atlas, their backs turned rudely 
to the tabernacle inside; an art exhibition, easily 
among the best seen in years, might be stumbled 
upon in an all-but-empty museum with no sign to 
indicate the treasures inside. 

The theme of that show, situated inside the for- 
mer Palace of the Inquisition in Evora and now 
run by the Eugenio de Almeida Foundation, was 
transcendence. In it, aesthetically and spiritually 
challenging works by contemporary masters were 
counterbalanced with sacred relics borrowed from 
local parishes. A sculpture of hay and gold thread 
by the Brazilian artist Cildo Meireles was installed 
to set up a visual dialogue with a polychrome Pi- 
eta. A bloody-looking Joseph Beuys lithograph 
was placed near an eighteenth -century sculpture 
of the Dead Christ. A cluster of illuminated bulbs 
{Last Light) by the late artist Felix Gonzalez Torres 
was strung along a darkened passage leading to a 
gallery in which hung a sixteenth -century depic- 
tion of Veronica’s Veil. 

After the exhibit, I headed to what felt like its 
sequel: the ossuary in Evora’s baroque Church of 
St. Francis, where visitors were free to wander 


through a chamber whose walls and ceiling are 
barnacled with the ornamentally arranged bones 
of 5,000 monks, purportedly unearthed and re- 
purposed centuries ago when the church ran out 
of available burial grounds. The Capelo dos Os- 
sos is invariably termed gruesome, and yet even 
here I found indications of a typically Portuguese 
mordancy and pragmatism at work. Above the 
chapel’s portal is a spook-house inscription: Nos 
ossos que aqui estamos pelos vossol esperamos (“Our 
bones await your bones”). Plainly intended to in- 
duce deep reflection on human mortality, the sign 
reminded me suddenly that it was time for lunch. 

Beyond its 400 wineries, the Alentejo is justly 
celebrated throughout the country for its cuisine, 
its basic elements being pork, olives, and wheat, 
which is used to make a robust bread to which 
even wizards of molecular cooking like Jose 
Avillez routinely pay homage. There are tangy 
aromatic cheeses like Queijo de Nisa, made from 
raw ewe’s milk and curdled with an infusion of 
thistle, and plenty of the game you’d expect to 
abound in an undeveloped region: duck and par- 
tridge, quail and boar. 

As it happened, my visit coincided with the time 
when pigs from Spain and elsewhere in Portugal 
are trucked to the Alentejo to fatten on acorns. It 
seemed only fitting, then, that on a visit to Res- 
taurante a Maria— a culinary pilgrimage place in 
the eye-blink village of Alandroal, one hour east 
of Evora— the chef, Maria Monteiro, suggested 
starting with platters of densely flavorful Iberian 
pork. Despite the awards plastered all over the 
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restaurant— an eccentric space decorated to re- 
semble a village square— Monteiro Avas notably 
unassuming about her gifts, waving off praise of 
the fork-tender dish. Noting that her ingredients 
amount to little more than onion, garlic, vinegar, 
and red wine, that her technique is nothing but 
a long, slow simmering, she explained through a 
translator, “It’s nothing in particular I do. The fla- 
vor all comes from the quality of the meat.” 

Her modesty, so out of step with the bloated 
egos of contemporary star chefs, came to seem 
delightfully characteristic. Back in Evora, I had 
bypassed a traditional restaurant famous with 
tourists to dine instead at a tiny bolt-hole in the 
Moorish quarter. Calling itself a “snack bar,” Bote- 
quim da Mouraria features 12 stools at a counter 
facing a wall, along which bottles from the myriad 
vintages the proprietor, Domingos Canelas, col- 
lects are arrayed like a glass palisade. Presiding 
over his joint like a benevolent despot, Cane- 
las handed me a menu and made clear through 
briskly pantomimed gestures that if I had any 
brains I’d leave the ordering to him. 

This made sense when you considered that 
he sleeps with the chef, who could just be seen 
behind a wood-bead curtain bustling efficiently 
around a kitchen barely big enough to store two 
brooms. Somehow, in that tiny chamber, the 
prim-featured Florbela Canelas nightly conjures 
up robust, richly flavorful dishes, which her hus- 
band serves to customers in the order— as the 
recorded message goes— in which they are re- 
ceived. At Domingos Canelas’s urging, I first or- 
dered succulent loin of roast pork to follow wild 
asparagus topped with poached quail eggs, and 
on a second visit a dish of codfish with eggs. I 
caved quickly to his suggestion I finish my meal 
with a dessert, and lucky me that I did. How oth- 
erwise would I have stumbled upon the knowl- 
edge that Evora is known throughout Portugal 
for its confections, delicacies devised in convents 
to gratify the sweet tooth of celibate inmates— 
things called, in English, heaven’s lard or nun’s 


belly. The honey-and-nut confection I had that 
evening is known as me/ e noz (“honey and nut”) 
and was concocted from seven wafer-thin lay- 
ers of walnut flour leavened with egg white and 
glazed. The dessert was so delicious that I fin- 
ished with mixed feelings of pleasure and regret 
at the thought I might never taste it again. 

Apparently I had come down with a case of sau- 
dade, that ineffably complex and bittersweet Por- 
tuguese emotion for which no satisfactory English 
translation exists. In its simplified essence, saudade 
is a kind of melancholic nostalgia, a preemptive 
longing for something that is, often enough, right 
at hand. “An unhappy pleasure,” is how it’s de- 
scribed in the lyrics of a well-known fado. 

Once contracted, saudade is apparently incur- 
able, or so I said jokingly one late afternoon to 
Joao Rodrigues, the TAP pilot whose vision it was 
to construct Casa No Tempo on his grandfather’s 
onetime hunting preserve, a 40-minute drive from 
Evora. The two of us sat drinking mint tea in the 
spare kitchen of a structure whose harmonious el- 
ements he intentionally and subtly kept particular 
to the region: the marble of the counter mined at 
Estremoz, clay brick floors fired at Sao Pedro do 
Corval, pine logged from nearby forests. Every- 
thing, Rodrigues explained, was designed to an- 
chor the structure to its place in both physical and 
metaphysical ways. “The Portuguese hate change,” 
he told me— something I thought about again later 
as I galloped through country that cannot have 
been altered very much in centuries. 

BEFORE RETURNING home, I remembered to call 
Rodrigues and inquire about the trees and their 
mysterious numbers, and thus learned from him 
that custom dictates cork oak cannot be harvested 
before a tree is 25, and law stipulates it can only 
be harvested every nine years. The numbers sig- 
nify the most recent harvest— 2 for 2002, 5 for 
2005— and somehow I found that simple fact 
moving, less for what it says about maintaining 
tradition or practicing sustainable forestry than 
for the implication that, of necessity, a harvester 
develops a relationship with each individual tree 
over time. Though many factors influence the 
quality of the final product, Rodrigues explained, 
the most crucial element is the harvester’s hand. 
Using a tool with an ax on one end and a wedge 
on the other, he strikes, and then cautiously pries 
away the bark. 

“It’s important the first strike is subtle,” Ro- 
drigues explained. A wound created by the ax blade 
will later show up in the cork as a scar. “You always 
want to be able to come back to the tree.” And it is, I 
happen to believe, the truth that you do. ♦ 

For more photographs of Portugal’s Alentejo, 
download our digital edition . 


Right: A view of 
Evora, the capital, 
where a first-century 
Ronnan tennple, 
a nnedieval convent, 
and opulent 
sixteenth-century 
facades stand 
shoulder to shoulder 
along narrow 
cobbled streets. 
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Say the word “Kashmir” to any Indian and they’ll sigh 
with longing. But for many years, the region 
beloved for its epic landscapes and masterful crafts 
has been marred by strife. Hanya Yanagihara 
visits the next great Indian destination-and finds 
herself falling in love. 

SLEEPING BEAUTY 

Photographs by Brian W. Ferry 


REMEMBER THE exact moment in 
Kashmir I knew I was in danger. 

I was at a pashmina shop called 
Beigh in the capital city of Srinagar, 
in the back room of one of the re- 
gion’s most renowned embroidery 
workshops. I was sitting on a leather 
sofa so deep and enveloping that 
it was like being nestled in the lap 
of a giant cat. Across from me, at a 
long, slablike table, sat two other shoppers: a fat 
woman in a shimmering kingfisher-blue sari, her 
plump wrists manacled with gold bangles, and 
her equally fat husband, who wore a black felt 
cowboy hat. The room was dim and windowless 
and warm. Not uncomfortably so, but in a slightly 
soporific, cosseting way, one that seemed calcu- 
lated to remove the final, half-wrought defenses 
from someone— me, for whom being surrounded 
by embroidered fine -woven wool is a fight I usually 
don’t even try to win, as I know I won’t. 

The room was quiet: hushed, even. The woman 
and man silently fingered the shawl before them, 
and the shop clerk soundlessly flipped over 
one end so they could examine how delicate the 
stitches were, so fine they looked as if they’d been 
hand-painted with a single hair. And then here 
they came in my direction, shawl after shawl after 
shawl, snapped open by a clerk with the solemnity 


of an army officer crisply shaking out a flag: a 
putty stole, so thickly embroidered with vines and 
paisleys that it appeared to have been printed, not 
stitched; a vibrant squash-yellow shawl with diz- 
zying patterns of multicolored diamonds and star- 
bursts. And then, many shawls later, there it was: 
a fawn-colored square of pashmina embroidered 
with traditional Mogul designs— a row of pais- 
leys, a row of roses, a row of tulips— that made me 
think of the apotheosis of the Moguls’ genius, the 
Taj Mahal, which is decorated with similar motifs. 
There I was: It was summer, and I was swaddled 
in layers of wool and twirling in front of the mirror 
while the couple at the table ignored me. 

I wish I could have blamed the heat, or some- 
thing in the sweet, faintly spicy tea you’re served 
wherever you go in Srinagar, its surface floating 
with crushed fresh almonds and threads of local 
marigold- orange saffron. But I couldn’t. I could 
only blame my inability to practice self-control in 
the face of something so beautiful. 

Did I mention this was my first day? 

KASHMIR, THE 86,000-square-mile region in In- 
dia’s north, both is and isn’t the India of the pop- 
ular imagination. When we think of India, most 
of us are in fact thinking of Rajasthan, that large 
splotch of dun-colored desert in the country’s 
northwest which, from the seventeenth through 



Right: The aesthetic 
influence of both 
Nepal and India is 
evident in Kashmir’s 
architecture and 
design — as here, at 
the beautiful Shah 
Hamdan Mosque in 
Srinagar. 
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the nineteenth centuries, was ruled by a succes- 
sion of maharajas whose sense of color, opulence, 
and splendor created the most enduring images of 
India in the West. Rajasthan is where you’ll find 
the palaces of Jaipur, the blue-roofed houses of 
Jodhpur, the glittering lake palaces of Udaipur. 

But Kashmir— formally called Jammu and Kash- 
mir— is different. Where Rajasthan (and much of 
central India) is sandy and dry, it is almost Alpine 
in appearance, with green, cloud- scraping moun- 
tains and vast blue lakes and fields sprigged with 
wild lavender and Queen Anne’s lace. Where most 
of the country is, well, hot— from the bone-baking 
dry heat of the desert to the flesh-melting humidity 
of Kerala in the south— Kashmir is cool, so cool, in 
fact, that in the winter the temperatures can sink 
to sub-zero. Where the majority of India is pre- 
dominantly Hindu, it is largely Muslim, despite 
the fact that Islam came to the area in the four- 
teenth century, later than to the rest of the country. 
Paradoxically, it is also, especially in its architec- 
ture— whose gabled, pagoda-like rooftops resemble 
buildings that might look more at home 760 miles 
across the border, in Kathmandu, than 522 miles 
south, in Delhi— discernibly Buddhist, a rarity in 
India. (Although Buddhism was born near the 
Hindu holy town of Varanasi, less than one percent 
of the population consider themselves Buddhist to- 
day, and little of its aesthetic influence remains.) 

And yet in other, essential ways, Kashmir is 
perfectly Indian: in the impossibility of its diver- 
sity-human and topographical; in its peculiar and 
distinct out- of- time -ness; and, not insignificantly, 
in its love of artisanry, in the perfection and time- 
lessness of its crafts. 

It was these crafts that I had come to see. In 
other words, I had come to shop. Not that I feel I 
ever need to justify traveling to a place to shop— 
to spend your time in a foreign city’s markets 
and boutiques is, after all, to learn about its aes- 
thetics, its history, its local economy and daily 
life— but when you come to Kashmir to shop, 
you’re in fact following a long tradition, one that 
began in the Mogul era, when the emperors began 
spending their summers in and around what is 
now Srinagar, in the region’s east. This tradition 
continued during the British colonization, when 
Srinagar— today a town of 898,000— became a 
popular summertime retreat for the Raj’s adminis- 
trators. Today, it’s a pilgrimage site for brides and 
celebrities, who arrive from Mumbai and Delhi in 
September and October to buy one of the heavily 
embroidered yet near -weightless pashminas that 
are made here and exported throughout India and 
around the world. 

Which is how I found myself at Beigh. Even be- 
fore it opened its retail arm, Beigh was renowned 
among pashmina cognoscenti for the quality and 
complexity of the work produced in its workshop. 


a large, airy, sunlit rectangle of a room directly 
across from its second-floor shop. Here, in this 
room, sat five men, each leaning against a wall, 
stitching designs on his own shawl. Here, too, all 
was silent, the only sound the barely audible pluck 
and whoosh of a length of silk thread being pushed 
and pulled through wool. 

Renuka Savasere, a scholar of Indian textiles 
and my companion on the day’s tour through the 
city’s ateliers, borrowed one of the men’s shawls, 
which was a garden of flowers: scarlets and emer- 
alds and daffodils on a pale-gray background. One 
man works on only one shawl, she explained. He 
designs it. He stitches it. And then it will be sold. 
A typical Beigh shawl, Renuka said, takes at least 
two years to make and costs $3,000. This type of 
work is called kani sozni, and to see it so close is 
both beautiful and heartbreaking: beautiful be- 
cause it is, and heartbreaking because of the way 
each man cradles the length of pashmina in his 
arms, letting it fall around his legs; heartbreak- 
ing because there is something gestational about 
spending so long creating one object. 

There’s also something deeply moving, even ma- 
jestic, about witnessing this work; and something 
about the silence of the room, the almost palpable 
collective concentration of the men, makes the 
place seem more like a temple than a workshop. I 
mentioned this to Renuka, and she said that what 
I was sensing was in fact a kind of transcendence, 
a moving to another realm that is possible only 
through this delicate, difficult, exacting work. The 
Sufi -inflected Islam that is practiced in Kashmir 
was brought from Persia, not from Saudi Arabia, 
she told me, and is therefore gentler, more mysti- 
cal, and at times ecstatic. “These artisans are in a 
state of meditation,” she said. “When they work, 
they’re entering another state; they believe God is 
in every stitch.” And indeed, it’s difficult not to see 
this minute work as a sort of worship, the practi- 
tioner spending ten hours a day, five days a week, 
for three to five years, with his piece of pashmina, 
his stitching a form of prayer, a removal from the 
earthly world, even as he creates something so of 
the earth. It’s one of the things that makes Kashmir 
feel so singular— even in India, a place which seem- 
ingly has more artisans and practices more forms of 
traditional crafts than anywhere else on earth. Here, 
though, the act of making something beautiful isn’t 
just a vocation— but a religion unto itself. 

OF COURSE, there’s a reason that Kashmir’s craft- 
making traditions have been unusually well pre- 
served, seemingly untouched by modern shortcuts 
and technologies. It’s the same reason why, until 
recently, you probably wouldn’t have thought of 
visiting Kashmir at all. 

The story of Kashmir’s relative isolation from the 
rest of India— and its still- stubborn reputation as a 


Clockwise from 
top left: You might 
confuse the vast 
protected forestland 
of the Overa-Aru 
National Park 
for somewhere 
in Switzerland; 
one of Kashmir’s 
most famous 
artistic traditions 
is its painstakingly 
detailed papier- 
mache work; during 
the day, Dal Lake, 
which dominates 
Srinagar, is busy with 
small boats selling 
vegetables and fruits 
and ferrying tourists 
and locals around; 
a typical Kashmir 
welcome — cookies 
and saffron tea with 
crushed almonds. 


STAY 

Sukoon 

There are many 
houseboats cluttering 
Dal Lake, but 
Sukoon— Mviih. its 
simple, well -outfitted 
rooms, gorgeous 
roof deck, and, best 
of all, onboard chef— 
is alone worth the 
trip to Srinagar. 
sukoonkashmir.com; 
from $150. 

SHOP 

Andraab 

One of the country’s 
top cashmere shops, 
with excellent- quality 
locally made bed- 
spreads, shawls, 
and wraps, often 
in whimsical 
modern designs. 
HUMHAMA CHOWK, 
NEAR VISION PUBLIC 
SCHOOL, AIRPORT 
RD., SRINAGAR. 

Asia Crafts 

Shimmering, 
high-quality 
silk-wool-blend 
Kashmir rugs. 

THE BUND, 

SRINAGAR. 

Beigh 

Exquisite shawls, 
scarves, and stoles 
at a variety of 
price points; you 
can see the more 
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Previous page: The 

Harwan Buddhist 
ruins, high in the hills 
on the outskirts of 
Srinagar, date from 
as early as a.d. 300. 
Left: A master 
embroiderer at Beigh, 
in Srinagar. He’ll work 
on this one shawl 
for three to five years. 


elaborate pieces 
being made right 
across the hall 
from the shop. 
GAZIDOORI, 
ALAMGARI BAZAR, 
SRINAGAR. 

Hakeem Jan 
Mohammad Shah 

A small wholesaler 
in Srinagar with a 
broad selection of af- 
fordable handwoven 
shawls in a variety 
of styles. By appoint- 
ment only. 
91-990-695-9611. 

Johnson Arts 

Papier-mache boxes, 
bowls, trays, and 
objets by a master 
craftsman. 
maqbooljan20i2@ 
gmail.com. 

Kashmir Loom 

This young, inventive 
cashmere line owned 
by an English woman 
does shawls in tradi- 
tional Mogul patterns 
and more contempo- 
rary ones, like a dark- 
blue wool-blend scarf 
patterned with hot- 
pink lips. By appoint- 
ment only. 
kashmirloom.com . 

Kathwari of 
Kashmir 

Rugs of every shape, 
style, and size from 
across India and 
central Asia. The 
bright crewelwork 
rugs are particularly 
covetable— and 
very affordable. 

POLO VIEW, 
SRINAGAR. 

HOW 

Wild Frontiers 

You’ll need an 
introduction— and 
a good guide— to get 
inside many of the 
workshops. I used 
Jonny Bealby of 
Wild Frontiers. 
wildfrontiers 
travel.com. 


dangerous corner of the Subcontinent— begins in 
1947, when the end of British rule created two sepa- 
rate countries: Pakistan and India. Both countries 
made claim to Jammu and Kashmir, however, and 
thus began a series of conflicts— with major armed 
eruptions in 1947, 1965, and 1999 (and this isn’t even 
counting the conflict with China, which in 1962 also 
tried to claim the territory as its own). Today, dif- 
ferent parts of the region are governed by either 
Pakistan or India, a hard-won compromise that 
seems to please neither side but has arguably made 
the region safer than it’s been in many decades, per- 
haps since before Partition; even the most recent 
flare-ups, in December 2014, around the national 
elections elicited little more than a shrug. Small 
wonder, then, that many Kashmiris consider them- 
selves neither Indian nor Pakistani. “I’m Kashmiri,” 
a few artisans told me, in the same declarative way 
that I announce myself, while traveling abroad, not 
as an American but as a New Yorker. 

But although the scars of conflict have had no- 
ticeable deleterious effects- the region is home to 
the largest paramilitary force in India, and Sri- 
nagar is punctuated with armed checkpoints, the 
streets filled with olive -suited soldiers with ma- 
chine guns slung over their shoulders— the overall 
effect is less threatening than it is, simply, unat- 
tractive. It also means that practices which might 
have died out long ago still flourish in Kashmir. 
Here, fathers and sons still weave intricate shawls 
side by side at old-fashioned looms (the fine em- 
broidery work has always been done by men). 
Here, women still clean and card wool on primi- 
tive wooden implements that have been passed 
down through generations. Here, making things 
isn’t just a way to make a living: It is the one con- 
stant in a century whose every decade has brought 
some sort of war or uprising. It is something that 
has always belonged to the people and the culture, 
that has nothing to do with which country claims 
to govern them. 

After our trip to Beigh, Renuka and I drove 
through the old town. Before Partition, she said, 
Srinagar was wealthy, a city that was literally con- 
structed to accommodate commerce. She pointed 
out how the eighteenth- and nineteenth -century 
wooden buildings— most of them now glorious de- 
caying ruins, with their quaint shuttered windows 
cut high into the walls, and their little balconettes, 
and their intricate carvings— all hug the Jhelum 
River, which wends through the city, the better 
to transport raw materials and finished products 
throughout the region. 

What those sagging structures don’t reveal is 
that, recently, tourists have begun returning to the 
region, and everywhere are shops waiting to be re- 
discovered, not just by Indians but by Westerners 
as well (aside from the British, who flocked here in 
the pre-independence years, Kashmir was also a 


popular hippie redoubt in the 1960s). We stopped 
at an unnamed atelier— really a cement cube, dark 
and smelling of fire, one wall open to the dusty 
square before us— where a small, very old sil- 
versmith with a lovely smile and callused hands 
showed us what he’d been working on: a pair of 
delicate high-heel mules made of solid silver, their 
surface etched with flowing swirls and feathers. 
“It’s for a bride,” Renuka explained. “She’ll wear 
these shoes for just one night and then never 
again.” The silversmith uncovered other pieces 
for us to marvel at: large platters, etched with the 
same elegant patterns; a minaudiere, no larger 
than a pack of playing cards. 

I wanted to buy something there, but for some 
reason— uncharacteristically— I didn’t. Instead, we 
continued on through the old town’s narrow alley- 
ways, passing a row of copper workers, the floors 
of their stalls gleaming with polished vessels; a fur 
wholesaler, his shop stacked to the ceiling with 
muslin bags the size of a small car, one bursting 
with strips of mink; a woodworking shop, where 
a group of men sat cross-legged on the floor, carv- 
ing flowers into rounds of walnut wood. They, like 
everyone we met, waved at us to come in, let us pick 
up and handle their work in progress. And this is 
another way in which Kashmir differs from the rest 
of India, where shopping can feel like both an aero- 
bic sport and a game of psychological warfare; here, 
the bargaining is laid-back and mellow, the crowds 
are negotiable, and the quality of the offerings— 
from the lustrous silk- and- wool carpets, to the 
bright crewelwork rugs in Matisse-like patterns, 
to the elaborate, near-indestructible papier-mache 
cache boxes (another of the region’s celebrated 
crafts), to, of course, the pashmina shawls— is con- 
sistently high. Kashmir is still unvisited enough 
that you can actually meet the people who are mak- 
ing the products you might later buy at a concept 
store in Mumbai or at Bergdorf Goodman or Bon 
Marche. In a globalized world, where you can find 
almost anything almost anywhere, there’s some- 
thing especially thrilling about being here, in an 
India that feels, in every good way, slow. 

BUT IT’S not just the plenitude of its crafts that 
makes Kashmir feel like another India; it’s the 
landscape as well. 

On my second-to-last day, I left Srinagar at dawn 
for the two-hour drive to the village of Aru in the 
Overa-Aru National Park, a large forested nature 
preserve east of Srinagar. As visitors to this city 
have done since the nineteenth century, I was stay- 
ing on a houseboat, a wide, low barge-like vessel 
hewn from cedarwood and anchored in the eight- 
and-a-half- square-mile Dal Lake, the vast body 
of water that is to the city what the Piazza San 
Marco is to Venice or Central Park is to New York: 
part pleasure garden, part public living room. In 
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summertime, during the long, sleepy afternoons 
that shade into equally long, sleepy twilights, tour- 
ists and locals hop from the banks into tiny color- 
ful shikaras, a sort of aquatic rickshaw that’s plied 
by a rower at one end, to glide around the lake, 
the air thick with locusts and dragonflies. Before 
I climbed into the motorized longboat that would 
make the sputtering two -minute ride to shore, I 
walked to the top deck of the houseboat and looked 
over the lake’s fields of lotus pads: In August, the 
flowers bloom all at once, covering the water’s sur- 
face with bunches of pink blossoms. 

THE ROAD to Aru seemed to carry me back in time 
even as it carried me forward in place: Lime -green 
rice fields that looked like they were transplanted 
from Bali morphed into moss-green forests that 
could have been airlifted from Bhutan, and with 
each mile, the twenty- first century felt more and 
more an abstraction. By the time my guide and I 
reached the hills of Aru, so thickly forested that, 
from a distance, they appeared carpeted with trees, 
the only evidence of the Industrial Age was the 
sight of other cars bouncing alongside us (and the 
metal signs warning of bears). 

We stopped on a rutted dirt road, and then we 
began to climb. Around us, the air grew thinner 
and cooler, and sweet with a fragrance I’d never 
smelled before in India: one of pinesap and mulch 
and fir and wood smoke. A woman— a member 


of one of the nomadic tribes that live here in the 
summer months before moving downhill to more 
temperate climates in the winter— passed us on 
the twisting narrow path, a bundle of fresh- split 
wood balanced atop her head. Up and up the path 
climbed, and soon, even the sounds of the village at 
the foot of the mountain vanished, blotted out by 
the ancient pine trees all around us. 

An hour later, we stopped. Unlike everywhere 
else I’ve been in India, it was completely still, com- 
pletely silent, the roar of motorbikes and hawkers 
and horns that is the country’s constant sound track 
as remote as rumor. And although no place should 
inspire so many years of bloodshed, it is, one has 
to admit, a land worth fighting for. The question is 
whether it will continue to work for its own preser- 
vation as more tourists return to its land, as peace- 
time challenges its centuries-old traditions even as it 
brings greater prosperity to the region. 

But in the moment, high on that hill scattered 
with wildflowers, there was only the idealized land- 
scape, still unscarred by conflict and modernity. It 
was a view that the great Mogul emperor Jahangir 
would have seen as he surveyed some of his vast 
holdings during his 22-year reign, from 1605 to 1627. 
“If there is heaven on earth,” he wrote of Kashmir, 
“it is here, it is here, it is here.” May it always be. ♦ 

For more photographs of Kashmir, download our 
digital edition. 


Above, from left: 

A roonn aboard the 
cedar Su/coon 
houseboat; a basket 
of hand-dyed silk 
yarn at Beigh’s 
workshop. Right: 
Srinagar’s beautiful 
Shalimar Bagh, 
a garden built by 
the Mogul emperor 
Jahangir for 
his wife in 1619. 
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The Ocean View Club, a Bahamian retreat on Harbour Island, 
personifies old-fashioned Caribbean charm. And as David 
Amsden discovered on a recent visit, so do Ben Simmons, 
the third-generation owner, and Charlotte Phelan, who along 
with their four dogs call the hotel home. 


ALL IN THE FAMILY 

Photographs by Jenny Gage and Tom Betterton 
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ON HER: VERA WANG GOWN (VERA WANG, N.Y.C.; $2,250); DAVID YURMAN CHAIN NECKLACE (DAVID YURMAN, N.Y.C.; $3,850); BULGARI BZEROI AND BVLGARI BVLGARI 
NECKLACE (BULGARI.COM; $1,550 AND $13,000); SALVATORE FERRAGAMO SUNGLASSES (MARCHON.COM; $346). ON HIM: EVERLANE SHIRT (EVERLANE.COM; $55) 
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W HEN BEN Simmons and 
Charlotte Phelan first met, 
the last thing either of 
them could have imagined 
was that together they 
would end up running the 
Ocean View Club, a storied 
hotel on Harbour Island, a three -mile -long cay off 
the Bahamian island of Eleuthera. 

They were in Ireland, for starters, a world away 
from the tattered luxury, pale-pink sands, and flat 
cerulean waters that have been drawing an eclec- 
tic crowd to the hotel for generations. They were 
also children: He was 8 and she was 12, two kids 
with little in common aside from the fact that they 
were attending the same boarding school— and 


happened to share a birthday. “I used to bring 
Ben cake in the junior dining hall,” said Charlie, 
as she prefers to be called, one recent afternoon as 
she organized the liquor bottles behind the hotel’s 
bar. “But a four -year age difference is an eternity 
when you’re that young, so that was pretty much 
the extent of our relationship. The idea that we’d 
be doing this”— she gestured toward the hotel’s 
homey kitchen, where Ben, a chef, was baking 
bread for the evening’s meal— “is one of those 
things that reminds you that life is crazy in the 
best of ways.” 

The Ocean View’s bar was a fitting spot for 
Charlie, a sprightly 34-year- old who could serve 
as a stand-in for Naomi Watts, to be telling this 
story, since it was in this cozy nook that she and 



Previous page, from 
left: Ben Simmons 
and Charlotte Phelan 
took over Harbour 
Island’s Ocean View 
Club from Simmons’s 
mother in 2013; 

Room 9 is where his 
parents were married 
35 years ago. 

This page: When 
Simmons was 
a boy, this was the 
family’s kitchen. 

Now an ocean- 
facing guest room, 
it’s referred to as 
the Kitchen Cottage. 
Right, clockwise 
from top left: 

Phelan and Simmons 
arranging flowers 
for a wedding at 
the hotel; rum-based 
Goombay Smash 
and lemonade at 
the hotel bar, which 
is run on the honor 
system; cars are 
more common than 
ever on the island, 
but locals still prefer 
golf carts or bicycles; 
the Kitchen Cottage’s 
claw-foot tub. 


I. 


TOP LEFT: ETRO GOWN (SAKS FIFTH AVENUE, N.Y.C.; $4,582). BOTTOM RIGHT: BURBERRY CARDIGAN 
(BURBERRY.COM; $625); BAND OF OUTSIDERS SHORT SHORT (BANDOFOUTSIDERS.COM; $465) 
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From top: Phelan with Busta Rhymes, one of the couple’s four dogs (“If you don’t like dogs,” she says, 

“this is not the place for you to stay”); breakfast served on the terrace overlooking the beach. Right: Simmons on 
a run to North Eleuthera, which is about ten minutes away by boat or water taxi. 


114 CONDE NAST TRAVELER / MARCH 2015 





f 


Ik-. 

V 





Ben reconnected five years ago. She had flown 
from her native Ireland to Harbour Island for a 
friend’s wedding and had ended up— as visitors 
to the island often do— at the hotel for an intimate, 
boozy gathering of friends. Running into Ben was 
not exactly a shock. He had been raised on the ho- 
tel’s lush, rambling grounds by his mother, Pip, 
who had owned and operated the property since 
the late seventies. “What I didn’t know is that I 
would fall in love with him in about five minutes,” 
Charlie went on. “We talked all night, and three 
months later I had packed up my life back home 
and moved here.” 

Just then, Ben, a boyishly handsome 30-year-old, 
came over. “Still, running the hotel was never part 
of the plan,” he said. “This was Mum’s place, and 
in a lot of ways it always will be.” 

Indeed, to locals and regular guests alike, the 
14-room Ocean View has long been known sim- 
ply as Pip’s Place. A singular force of nature, Pip 
hardly fit the traditional mold of someone in the 
hospitality business: Brash, opinionated, sar- 
donic, with a keen aesthetic sensibility and a ciga- 
rette perpetually dangling from her lips, Pip ran 
the place as an extension of her personality and 
tastes, creating a retreat that occupied that sweet 
spot between a boutique hotel and a bed-and- 
breakfast, and stood in stark contrast to the glossy 
resorts that dominate the Caribbean hotelscape. A 
chef trained at the Cordon Bleu in Paris, she did 
all of the cooking, feeding guests at communal 
tables (a typical meal in those days would consist 
of coconut-lemongrass lobster curry and platters 
of grapefruit with avocado, toasted pine nuts, and 
pomegranate), and ran the bar on the honor sys- 
tem: You mixed your own drinks and kept a tally 
in a leather-bound notebook. A fervent collector 
of antiques, Pip would redo the decor each season, 
making the Ocean View a place that was always 
familiar but never stagnant. 

In the early eighties, photographer Bruce Weber 
discovered the property during a photo shoot, and 
soon after the Ocean View became a mandatory 
destination for the fashion set: Photographer Gilles 
Bensimon, Naomi Campbell, and Cindy Crawford 
all stayed here during shoots, finding comfort in 
its chill, anything-goes vibe. “There weren’t many 
hotels on the island back then,” Ben recalled, “and 
there was nowhere else like this. Mum kind of gave 
them the run of the place but would be happy to 
cook a meal for 30 people at two in the morning if it 
was that kind of night, which it often was.” 

Two years ago, however, Pip put the hotel on 
the market— partly from fatigue and partly from 
her disenchantment with the culture. The island 
was more developed— the rickety golf carts that 
have always been the vehicle of choice now share 
the road with more cars than ever— and she was 
frustrated by what she saw as a new breed of 


traveler, who seemed more interested in staring at 
a smartphone than befriending strangers during 
late-night chats. And the fashion crowd, which 
accounted for 70 percent of the hotel’s revenue 
through 2008, had become less reliable thanks to 
recession-era budget restrictions. 

At the time, Ben and Charlie were running a wed- 
ding-planning company and were in the process of 
turning a piece of undeveloped land on neighboring 
Eleuthera into a private beach with vintage tents. 
“We thought. Why not merge the wedding business 
with the hotel instead?” Ben said. “So we made an 
offer to Mum, and with her blessing started this ad- 
venture.” For Pip, who now runs a nearby clothing 
boutique, giving her son control of the Ocean View 
made sense. “I inherited the place from my mother,” 
she recalled one recent afternoon. “So now it’s Ben’s 
turn to do what he wants.” 

Since taking over two years ago, Ben and Char- 
lie have put their own stamp on the property while 
honoring its spirit. The decor remains a funky, 
ever-evolving melange (the newly acquired floral- 
print sofas were sourced from Turkey; the teak 
Louis XV pieces from Belgium); the bar is still run 
on the honor system (with a new leather-bound 
book to record the tabs); and meals are now served 
outside, under the billowing white tents that Ben 
constructed to shade the hotel’s expansive patio. 
Two guest rooms have been added— airy tented 
structures overlooking the water, painted in all 
white and christened “Tent Cottages”— and the 
rooms have Wi-Fi, which Ben knows is just the 
sort of upgrade that Pip long resisted on principle. 
“It’s about recognizing the times we live in without 
ruining what makes this place so special,” he said. 
The fashion crowd have returned, though now 
they’re joined by young couples and families from 
the States and Europe. The Ocean View of today is 
a touch more polished than it was, yet its slapdash, 
bohemian spirit very much prevails. 

Running the hotel is a seven- day- a-week gig, 
and Ben and Charlie’s constant presence on the 
property— whether in the kitchen, behind the bar, 
or fielding reservations in their small office— al- 
lows guests to feel like characters in their story- 
book romance. Still, the couple make a point of 
finding time to themselves, most notably on their 
shared birthday, the same one they celebrated a 
lifetime ago in their Irish boarding school. “Now 
we have a much better tradition,” Charlie said, de- 
scribing how, every March 13, the two of them fill 
the back of their pickup truck with blankets and 
pillows and drive out to the beach with a bottle 
of wine. “It’s been a crazy, nutty year,” she added, 
“and it’s only going to get busier with a baby on 
the way in June. But it’s an insanity we’re very 
lucky to share together.” ♦ 

Ocean View Club; Court St.; from $ 335 - 


Right: Marley’s 
Cottage, one 
of the newer and 
more spacious 
guest rooms. 
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Actor and designer Waris Ahluwalia has spent years seeking out old- 
world charms hidden in far flung corners of the globe. Amid the 
colorful grand haciendas of the Yucatan Peninsula, he discovers a land 
lost in time. Lindsay Talbot goes along for the adventure. 


THE LIFE EXOTIC 



Photographs by Christopher Wray-McCann 
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I ’M MEETING Waris Ahluwalia— de- 
signer, actor, businessman, and pro- 
fessional bon vivant— somewhere in 
the middle of Mexico. For the nearly 
four hours since I left Cancun airport, 
it’s been an endless stretch of high- 
way against thick green jungle, inter- 
spersed with only the occasional gas 
station, peeling billboard, or official police check- 
point. As signs for the city of Merida, the tiny 
colonial capital on the western tip of the Yucatan 
Peninsula, begin to appear, we finally start to slow, 
before turning off onto a bumpy byroad where the 
jungle thins, revealing pink and yellow churches, 
thatched huts, and colorful storefronts with hand- 
painted advertisements for Coca-Cola and Corona. 

At the road’s end is Hacienda Temozon, where 
shady arcades and palm tree-lined lawns lead 
to a palatial oxblood-red seventeenth- century es- 
tate. Once a cattle ranch and a major manufac- 
turer of henequen (or sisal, which comes from 
agave plants), it’s now a 28-room hotel, one of five 
haciendas in the region recently given new life by 
the Luxury Collection hotel group. Here, I wan- 
der past charming cobblestoned courtyards and 
mirror-like swimming pools to find that the place 
is full of magical relics— brightly painted wooden 
trolleys that can still run along their original nar- 
row-gauge train tracks; gleaming pieces of antique 


henequen-processing machinery; mosaico tile 
floors. A sign in a quiet grove points to the tennis 
courts, a cenote (a deep natural pool in the limestone 
bedrock), stables, and walking trails. It all feels a 
bit like a Wes Anderson set with a tropical twist— 
fittingly, considering that Waris is something of a 
muse for Anderson, appearing in four of his films. 

Born in the foothills of the Himalayas and now 
based in New York, Waris spends much of the year 
traveling to meet the craftsmen and artisans who 
fabricate the exquisite handmade objets— malachite 
keepsake boxes by Venetian goldsmiths and Mogul- 
themed jewelry by enamelers in Jaipur, among 
them— that he creates for his House of Waris col- 
lection, which is sold online and at Rare, his bou- 
tique at the Gritti Palace in Venice. Recently, he’s 
begun sourcing sisal goods and silver filigree from 
an artisan cooperative in Merida called Fundacion 
Haciendas del Mundo Maya, inspiring this visit to 
a corner of Mexico known for its history of tradi- 
tional craftsmanship and Mayan techniques. 

He invited a few friends along on the trip— in- 
cluding art director Sofia Sanchez Barrenechea, 
designer Yigal Azrouel, singer Sophie Auster, en- 
trepreneur Graham Hill, and his girlfriend, Sophie 
Oakley— whom I meet over cocktails in the main 
house at Hacienda Temozon. Mezcal in hand, we 
wander the maze of old-fashioned drawing rooms 
hung with ancestral portraits and terraces with 


Previous page: 

Waris Ahluwalia 
against the stenciled 
walls of Hacienda 
Santa Rosa; one of 
the swimming 
pools at the property. 
Below, from 
left: Sophie Oakley 
swimming in a 
cenote; dancers 
performing a 
traditional jarana; 
singer Sophie 
Auster; the arched 
veranda at 
Hacienda Temozon. 
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STAY 

Hacienda Santa 
Rosa (A Luxury 
Collection Hotel) 

KM 129 CARRETERA 
MERIDA- CAMPECHE, 
SANTA ROSA; from 

$240. 

Hacienda Temozon 
(A Luxury 
Collection Hotel) 

KM 182 CARRETERA 
MERIDA-UXMAL, 
TEMOZON 
SUR; from $250. 


majestic high-beamed ceilings: a bygone vision of 
colonial- era Mexico one no longer finds in Playa del 
Carmen and Puerto Vallarta. “This weekend isn’t 
just about seeing the beauty of this place; it’s about 
engaging with its people and culture and history,” 
Waris says, as we linger on the breezy columned 
veranda over a dinner of traditional dishes such as 
sopa de lima and Yucatecan- style beef tenderloin. 

The next morning, the whole group heads to 
neighboring Hacienda Santa Rosa— a periwinkle - 
blue nobleman’s mansion turned 11-room hotel 
with plunge pools made of Mayan- style chultunes 
(stone wells that once captured and stored rain- 
water). Here, there’s a group of seven workshops, 
each focused on a different technique— including 
embroidery, metalwork, filigree, and henequen. 
Together, its artisans have revived centuries-old 
handicraft techniques like corchado spinning and 
jipi-japa weaving, and we spend the day braiding 
baskets, hammering silver, and cross -stitching 
linen with the 17 women who run the co-op. “I’m 
fascinated by the idea of craft as commerce,” Waris 
says while looming a hammock. “The work I do 
with House of Waris is about finding artisans to ex- 
change with directly— supporting them by selling 
their pieces, giving them exposure, and creating a 
new demand for their skills and lost artistry.” 

It’s hard work, but afterward there’s play. 
The next 48 hours are one long adventure— an 


uncovering of the Yucatan’s little -known hacienda 
route and ancient Mayan sites. One night, we wan- 
der into Temozon Sur and hop a wire fence to get 
into the town’s weekly cumbia dance party. We ride 
wooden trolleys drawn along the tracks by Haci- 
enda Temozon’s two donkeys, Juan and Tobacco, 
to a remote cenote, where we descend a 30-foot lad- 
der for a swim. We put on aprons and prepare the 
Mexican braised-pork dish cochinita pihil, which is 
wrapped in banana leaves and buried in the earth 
for its six-hour roast. We travel with an archaeolo- 
gist to Uxmal, exploring its pyramid and quadran- 
gles. The faint scent of jacaranda, bougainvillea, 
and frangipani seems to follow us wherever we go. 

The retreat ends with a final feast in Hacienda 
Temozon’s casa de mdquinas, where we eat by 
candlelight alongside turn- of- the -century hene- 
quen looms. An operatic tenor sings, accompanied 
by violins and vihuelas; he’s followed by a maria- 
chi band crooning traditional songs. As they sing 
the joyous anthem “jViva Mexico!” I notice that a 
slightly solemn pall has fallen over the room— and 
it dawns on me that none of us will ever be quite 
ready to leave. Waris feels the same way. “It always 
seems that the best trip of all,” he says wistfully, “is 
the one that goes back in time.” ♦ 


For more photographs of the Yucatan, download 
our digital edition. 
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Tips, tricks, and miscellany: Our editors' guide to this month's destinations. 



This Month’s Top 5 Travel 
Tips from the Experts 

1 Avoid the summer rush in Turkey 

and go this spring instead. 

“In April and May, you’ll have 
gorgeous weather— with a chance 
of showers in April but few 
crowds in Istanbul, Cappadocia, 
and Ephesus,” says Earl Starkey 
of Sophisticated Travel. You’ll 
also get good rates at hotels like 
the luxe Shangri-La Bosphorus. 


2 

3 


Don't put off booking a guided tour 
of national parks. 

Hotels and flights are usually sold 
out well in advance (see facing 
page for stats), but Caroline Wood 
of Caroline Travel reminds us 
that “guides should be locked in 
too at popular sites like 
Yellowstone or Yosemite.” 


Make your international trips even 
more hassle-free. 

“If you haven’t already, sign up for 
U.S. Customs and Border Pro- 
tection’s Global Entry program to 
bypass airport security lines on 
your upcoming summer trips,” 
says Antonia Neubauer of Myths 
and Mountains. For details, visit 
cntraveler.com/travel-intel. 



268,400 
Miles Logged 
Last Year 

Alberto Festa, New 

York-based president 
of Bulgari America, 
on the best custom 
shirts in Rome, and the 
ideal spot for a cocktail 
after a long day. 


My favorite business cabin is 

My least favorite is I always pack 
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Plan Christmas in Brazil. . . 

“It’s an increasingly popular 
destination, and the most sought- 
after properties in Trancoso are 
booked by June,” says Jill Siegel of 
South American Escapes, so act 
now to get a room at one of the 
beach town’s boutique hotels, like 
the chic ten-room Uxua Casa. 


... or do a holiday safari. 

“Wildlife viewing is at its peak in 
Botswana’s Kalahari in December, 
as the desert is transformed into 
vast grasslands,” says Scott Wise- 
man of Cox & Kings, The Ameri- 
cas. Properties— some with just 
three to six rooms— sell out more 
than a year in advance, so act fast. 
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Illustrations by Agnese Bicocchi 
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The Best Souvenirs 
from This Issue’s 
Destinations 

Save luggage space for these local goods. 


Yucatan 

SISAL BAGS 


Hacienda Temozon 
(182 Carretera 
Merida-Uxmal, 
Santa Rosa; $15). 



Milan 

MILK CHOCOLATE 
FORESTE BLOCKS 

Gay Odin 

(Via San Giovanni 

sul Mura 19; $3). 


Harbour 

Island 

AFROHEAD RUM 

Da Vine Wine 
Merchants 
(Bay St; $48). 




Sicily 

BITTER-ORANGE 

MARMALADE 

Le Antiche Siracuse 
(Via Roma 9; $10). 



The 

Alentejo 

HAND- 

EMBROIDERED 
WOOL SLIPPERS 

Mizette Nielsen 
(Rua do Celeiro, 
Monsaraz; $40). 





... hit the beach 
wearing June, 
a new bracelet that 
measures your UV 
exposure and 
reminds you, 
via smartphone, 
to reapply 
sunscreen — or 
move into the 
shade — before you 
get burned? 
(netatmo.com; $99) 


Tl[ ll-(IIIID 


AnyRoad.com, 

now available in 85 
countries, will 
connect you with 
a super-savvy local 
who’ll lead walking 
tours, museum 
visits, and street food 
crawls. The best 
part? The Web site 
donates five percent 
of its revenues to 
a nonprofit of the tour 
guide’s choosing 
(anyroad.com). 


Ombudsman 
Trip, Interrupted 


© Last September, I was scheduled to 
fly Air France from Marseille to 
Paris, and then on to JFK, but the 
first leg of my trip was canceled because of a 
pilots’ strike. The airline provided a helpful 
document that spelled out my options, in- 
cluding its offer to “refund as rapidly as pos- 
sible” any reasonable expenses incurred if 
I made my own alternate travel arrange- 
ments. So I booked a ticket on a fast train to 
Paris and spent the night in a hotel in order 
to make my transatlantic flight the next day. 
Later, I submitted a claim and receipts, but 
so far I haven’t received a refund from Air 
France. Can you help? -Ben R., New York City 


O After hearing from Ombudsman, 
Air France honored its written 
promise and refunded the cost of 
the train ticket, the hotel room, and 
other incidentals (including meals and cab 
fare), as well as the cost of the canceled 
flight: a total of $687. (Many airlines now 
make accommodations for disruptions 
caused by strikes and even foul weather 
such as winter storms in the Northeast or 
hurricanes in the Caribbean.) Most impor- 
tant: Keep copies of all receipts— and 
the airline’s policy regarding refunds— 
and file your claim promptly once you’re 
home. If you haven’t received a reply 
after three weeks, take to social media to 
demand answers: Our sources say 
that Twitter proves particularly effective. 


Need help solving a travel problem? 
Ombudsman offers advice and mediation : 
E-mail ombudsman@cntraveler.com. 


32 DAYS 59 DAYS 


57 DAYS 171 DAYS 


The average advance-purchase 
time for domestic (left) and 
international (right) flights, 
according to the Airlines Reporting 
Corporation and Expedia. 


9 


The ideal advance-purchase 
time for domestic (left) and 
international (right) flights — to 
snag the lowest average airfare — 
according to the same study. 
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Souvenir 



A Charme’ 


Shortly after my parents were married 59 years ago, they set out on a road trip— the first of many— 
from New York City to Anchorage across an unpaved Yukon highway in a ’55 Packard. It was 
there, at a mom-and-pop jewelry store, that my father picked out a sterling silver charm in the shape 
of Alaska— the very first he bought for a bracelet he had given my mother, and the start of what 
would become a lifelong tradition. From the U.S., it was on to Munich, where my dad was stationed in 
the army (and where, naturally, he found a little beer mug). After my sister and I were born, they 
continued the ritual, collecting souvenirs from our family vacations to Italy (a gondola), Holland 
(a clog), and Switzerland (a hunk of cheese). As children, my sister and I would study each 
charm, remembering every trip we took as a family and imagining those our parents took before we 
were born. This bracelet holds so many memories of adventures past— and now I’m continuing 
the tradition our parents started with a new bracelet, adding charms from my own family’s travels for 
my daughter to wear, reminisce about, and add to. -Stephanie Nicks 
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Photograph by Dewey Nicks 




Hospitality as legendary 

as our landscape. 

easy to Fall m with Switzeriand - before you even catch a glimp-se of the Alps 
The qqmhinatiQn of persoriia] service, award- winning eutsine. and fulty flat beds in SWISS 
Business allows you to arrive relaxed. For information or reservations for nonstop flights 
from the USA to Switzerland, contact your travel agent or visit us an swiss.com 



A sta-r alliance meiviger ■ 


Ojrsign is a promise. 


^ SWISS 



IT iS NOT THi: CRITIC 
WHO COUNTS; 

THE CREDIT BELONGS 
TO THE MAN WHO IS 
ACTUALLy IN THE ARENA, 

WHO STRIVES VALIANTLY; 

WHO ERRS. WHO COMES 
SHORT AGAIN AND AGAIN; 

WHO KNOWS 

GREAT ENTHUSiASMS; 

WHO SPENDS HIMSELF 
IN A WORTHY CAUSE 

WHO AT THE BEST 
KNOWS (N THE END 

THE TRIUMPH OF 
HIGH ACHIEVEMENT, 

AND WHO AT THE WORST. 

IF HE EAILS, 

^7 LEAST FAILS 
WHILE DARING GREATLY. 
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